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For more information on the availability of ZOSTAVAX through the Merck Vaccine Patient 
Assistance Program, visit www.merck.com/merckhelps or call 1-877-9 SHINGLES. 



IF YOU HAD CHICKENPOX AS A CHILD, 
YOU COULD GET SHINGLES NOW. 



The chickenpox virus is still in your body. 

It can resurface as Shingles, a painful, blistering rash. The Shingles rash 
usually lasts up to 30 days, and for most the pain lessens as the rash 
heals. But some people who develop Shingles experience long-term 
pain that can last for months, even years. 

ZOSTAVAX is a vaccine that can help prevent Shingles. 

ZOSTAVAX is used to prevent Shingles in adults 60 years of age or 
older. Once you reach age 60, the sooner you get vaccinated, the 
better your chances of protecting yourself from Shingles. ZOSTAVAX 
is given as a single shot. ZOSTAVAX cannot be used to treat Shingles, 
or the nerve pain that may follow Shingles, once you have it. Talk to 
your health care professional to see if ZOSTAVAX is right for you. 

Important Safety Information 

ZOSTAVAX may not fully protect everyone who gets the vaccine. 
You should not get ZOSTAVAX if you are allergic to any of its 
ingredients, including gelatin and neomycin, have a weakened 
immune system, take high doses of steroids, or are pregnant or plan to 
become pregnant. Possible side effects include redness, pain, itching, 
swelling, warmth, or bruising at the injection site, as well as headache. 
You are encouraged to report negative side effects of prescription 
drugs to the FDA. Visit www.fda.gov/medwatch or call 1-800-FDA-1088. 
Before getting vaccinated, talk to your health care professional about 
situations you may need to avoid after getting ZOSTAVAX. Please see 
the Patient Product Information on the adjacent page. 

Before you get Shingles, ask about ZOSTAVAX. 

ZOSTAX/S* 

Zoster Vaccine Live 

www.zostavax.com 



Patient Information about 9815608 
ZOSTAVAX® (pronounced "ZOS tah vax") 
Generic name: Zoster Vaccine Live 



You should read this summary of 
information about ZOSTAVAX 1 
before you are vaccinated. If 
you have any questions about 
ZOSTAVAX after reading this 
leaflet, you should ask your health 
care provider. This information 
does not take the place of talking 
about ZOSTAVAX with your doctor, 
nurse, or other health care provider. 
Only your health care provider can 
decide if ZOSTAVAX is right for you. 

What is ZOSTAVAX and how does 
it work? 

ZOSTAVAX is a vaccine that is used 
for adults 60 years of age or older to 
prevent shingles (also known as zoster). 

ZOSTAVAX contains a weakened 
chickenpox virus (varicella-zoster 
virus). 

ZOSTAVAX works by helping your 
immune system protect you from 
getting shingles. If you do get 
shingles even though you have 
been vaccinated, ZOSTAVAX may 
help prevent the nerve pain that 
can follow shingles in some people. 

ZOSTAVAX may not protect 
everyone who gets the vaccine. 
ZOSTAVAX cannot be used to treat 
shingles once you have it. 

What do I need to know about 
shin g les and the virus that causes it? 

Shingles is caused by the same 
virus that causes chickenpox. Once 
you have had chickenpox, the virus 
can stay in your nervous system for 
many years. For reasons that are 
not fully understood, the virus may 
become active again and give you 
shingles. Age and problems with 
the immune system may increase 
your chances of getting shingles. 

Shingles is a rash that is usually 
on one side of the body. The rash 
begins as a cluster of small red 
spots that often blister. The rash 
can be painful. Shingles rashes 
usually last up to 30 days and, for 
most people, the pain associated 
with the rash lessens as it heals. 

Who should not g et ZOSTAVAX? 

You should not get ZOSTAVAX 
if you: 



• are allergic to any of its 
ingredients. 

• are allergic to gelatin or 
neomycin. 

• have a weakened immune 
system (for example, an immune 
deficiency, leukemia, lymphoma, 
or HIV/AIDS). 

• take high doses of steroids by 
injection or by mouth. 

• are pregnant or plan to get 
pregnant. 

You should not get ZOSTAVAX 
to prevent chickenpox. 

Children should not get 
ZOSTAVAX. 

How is ZOSTAVAX g iven? 

ZOSTAVAX is given as a single 
dose by injection under the skin. 

What should I tell my health 
care provider before I get 
ZOSTAVAX? 

You should tell your health care 
provider if you: 

• have or have had any medical 
problems. 

• take any medicines, including 
nonprescription medicines, and 
dietary supplements. 

• have any allergies, including 
allergies to neomycin or 
gelatin. 

• had an allergic reaction to 
another vaccine. 

• are pregnant or plan to become 
pregnant. 

• are breast-feeding. 

Tell your health care provider if 
you expect to be in close contact 
(including household contact) 
with newborn infants, someone 
who may be pregnant and has 
not had chickenpox or been 
vaccinated against chickenpox, 
or someone who has problems 
with their immune system. 
Your health care provider can 
tell you what situations you may 
need to avoid. 

What are the possible side effects 
of ZOSTAVAX? 

The most common side effects 
that people in the clinical studies 
reported after receiving the vaccine 
include: 



• redness, pain, itching, swelling, 
warmth, or bruising where the 
shot was given. 

• headache. 

The following additional side 
effects have been reported in 
general use with ZOSTAVAX: 

• allergic reactions, which may 
be serious and may include 
difficulty in breathing or 
swallowing. If you have an 
allergic reaction, call your doctor 
right away. 

• fever 

• hives at the injection site 

• joint pain 

• muscle pain 

• rash 

• rash at the injection site 

• swollen glands near the injection 
site (that may last a few days to a 
few weeks) 

Tell your health care provider 
if you have any new or unusual 
symptoms after you receive 
ZOSTAVAX. 

What are the in g redients of 
ZOSTAVAX? 

Active Ingredient: a weakened form 
of the varicella-zoster virus. 

Inactive Ingredients: sucrose, 
hydrolyzed porcine gelatin, sodium 
chloride, monosodium L-glutamate, 
sodium phosphate dibasic, 
potassium phosphate monobasic, 
potassium chloride. 

What else should I know about 
ZOSTAVAX? 

Vaccinees and their health care 
providers are encouraged to call 
(800) 986-8999 to report any 
exposure to ZOSTAVAX during 
pregnancy. 

This leaflet summarizes important 
information about ZOSTAVAX. 

If you would like more information, 
talk to your health care 
provider or visit the website at 
www.ZOSTAVAX.com or call 
1-800-622-4477. 



Rx only 

Issued April 2009 



1 Registered trademark of Merck & Co., Inc. 
Copyright © 2006 Merck & Co., Inc. 
Whitehouse Station, NJ, USA 
All rights reserved 
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MERCK & CO., INC. 
Whitehouse Station, NJ 08889, USA 
20904745(1)(608)-ZOS-CON 
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"As we progressed down 
the street, cars would pull 
over and people on the streets 
would wave. It is impressive 
the reputation the Riders in 
Kansas have with the public. " 

National Commander Clarence Hill, 

via clarencehill.legion.org 




COP Keating Relief Fund 

www.legion.org/troops 

The American Legion Burn Pit's 
COP Keating Relief Fund, CSC and 
Target Corp. generated more than 
$150,000 in cash and merchandise. 
See photos and video at burnpit. 
legion.org and on LegionTV. 

Student filmmakers 

www.legion.org/legiontv 

Norwich University cadets discuss 
their documentary, "The War at 
Home." 



See more video 




programs at 




Legion 




m <m ~~ wk 




* Si ~9 W 




www.legion.org/legiontv 



Online donations help hospitalized troops 

www.legion.org/donate 

Operation Comfort Warriors helps to purchase comfort items for 
U.S. troops recovering from combat wounds and illnesses. The fund 
has provided items ranging from sweat suits to video-game players at 
various military hospitals since 2008, when it was launched. The program 
has expanded this year with a goal of raising $100,000 by Jan. 1. 



Clip it, and click it 



The American Legion's new Web site is making domain names easier to enter 
and remember. Some names have changed since the transition to the new site 
Nov. 9. Here is a handy chart of names to clip out and keep near your computer. 
Visitors also will find easy search functions at www.legion.org. 



Baseball 


http://www.legion.org/baseball 


National Convention 


http://www.legion.org/convention 


Legion Riders 


http://www.legion.org/riders 


Citizens Flag Alliance 


http://www.legion.org/flag 


Shooting Sports 


http://www.legion.org/shooting 


Boys Nation/Boys State 


http://www.legion.org/boysnation 


Citizenship 


http://www.legion.org/citizenship 


Heroes to Hometowns (H2H) 


http://www.legion.org/heroes 


National Security 


http://www.legion.org/security 


Temporary Financial Assistance 


http://www.legion.org/financialassistance 


76 Freedom Car 


http://www.legion.org/racing 


Legislative Action Center 


http://www.legion.org/legislative 


National Oratorical Contest 


http://www.legion.org/oratorical 


Boy Scouts of America 


http://www.legion.org/scouting 


The Landing Zone 


http://www.legion.org/landingzone 


Family Support Network 


http://www.legion.org/familysupport 


National Emergency Fund 


http://www.legion.org/emergency 


Scholarships 


http://www.legion.org/scholarships 


Troop Support 


http://www.legion.org/troops 


VA Volunteer Services 


http://www.legion.org/volunteers 


Benefits Center 


http://www.legion.org/veteransbenefits 


Career Center 


http://www.legion.org/careers 


Youth Support 


http://www.legion.org/youth 


Department Service Officers 


http://www.legion.org/departmentofficers 


Publications 


http://www.legion.org/publications 


Library & Museum 


http://www.legion.org/library 


Media Center 


http://www.legion.org/media 


Membership Management Tools http://www.legion.org/alpop 


LegionTV 


http://www.legion.org/legiontv 


Contacts 


http://www.legion.org/contact 
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Holiday Honors 

This Christmas, volunteers will place 
100,000 wreaths at Arlington and other 
veterans cemeteries. By Dennis McCafferty 

The War Inside 

A rising suicide rate among soldiers has the 
Army and VA stepping up prevention efforts. 

[By Ken Olsen 

The Magi From Texas 

In the middle of a war, three U.S. soldiers 
blessed an Italian family with an unexpected 
Christmas Eve dinner. By Anthony V. Cervone 

The Boy With the 40-Year-Old Kidney 

With the help of Legionnaires, the Children's 
Organ Transplant Association helps hundreds 
of families every year. By Margaret Davidson 

The First Generation 

Before founding The New Yorker magazine, 
World War I veteran Harold Ross edited The 
American Legion Weekly. By Philip M.Callaghan 



ON THE COVER 

Julia O'Neill of 
Germantown, Md., places 
a wreath at Arlington 
National Cemetery. Every 
year, thousands travel 
from as far away as Maine 
for the ceremony. 
See Page 22. 
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COP KEATING RELIEF 

The American Legion's Burn Pit blog, 
Target Corp., and Computer Science 
Corp. together raised more than 
$100,000 in donated cash and 
merchandise, and 56 laptop 
computers, for U.S. soldiers who 
were forced to destroy their 
position - and their belongings - 
in an Oct. 3 attack in Afghanistan. 
One of the Fort Carson, Colo.-based 
troops from Combat Outpost 
Keating wrote in an e-mail to 
The American Legion that he 
believed no one at home knew what 
they were doing there and that no 
one cared. Within a month of the 
assault - after Target store shopping 
sprees in Colorado Springs, 
Minneapolis and Dumfries, Va. - 
the troops had replacement comfort 
items, including video games, DVDs, 
books, magazines, memory sticks 
and more. Above, Legionnaires 
working out of Post 435 in Richfield, 
Minn., enter a Minneapolis Target to 
make purchases with the COP 
Keating Relief Fund. Target 
employees and managers 
volunteered and supported the 
effort in each of the cities . Thomas Whisenand 

© www.burnpitlegion.org 
© www.legion.org/troops 



The American Legion Magazine, a leader among national general-interest publications, is published monthly by The American Legion for its 2.5 million members. 
These wartime veterans, working through 15,000 community-level posts, dedicate themselves to God and Country and traditional American values; strong national 
security; adequate and compassionate care for veterans, their widows and orphans; community service; and the wholesome development of our nation's youth. 
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ATTENTION VICTIMS OF ASBESTOS-RELATED 

MESOTHELIOMA 



TRUST 

EARNED BY 
OUR SERVICE. 

SUCCESS 

ACHIEVED 
THROUGH RESULTS. 





Bud Coady 

Harvard, 1979 
USMC, 1979-89, 1991 
Gulf War Veteran 

Attorney at Law 



Dave Fanikos 

Harvard, 1985 
USMC 1986-1989 

Attorney at Law 



Like you, we served our country. And like you, 
we believe in just compensation for those 
diagnosed with Mesothelioma. For 20 years, 
Coady Law Firm Attorneys have successfully 
represented veterans stricken by Asbestos- 
related Mesothelioma, securing millions of 
dollars to help pay for healthcare and support 
their families. 

Coady Law Firm offers free, no-obligation 
consultation nationwide, and does not 
expect compensation until your suit has 
succeeded. Unlike other lawyers, we are 
veterans who share your values and are 
personally commited throughout your case. 

Coady Law Firm. Fellow veterans and 
trusted attorneys, who believe in defending 
our shipmates. 

Call 1-888-802-MESO (6376), and we will 
come to you for a free consultation. 





Call 1-888-802-MESO (6376) 

FOR A NO OBLIGATION CONSULTATION. 

205 Portland Street • Boston, MA 02114 • E-Mail: info@coadylaw.com 




Own a Prized Set of WWII 

Silver Mercury Dimes! 

Last 5 Years of a Classic Series 1941-1945... 

Remember America's great World War II victory in Europe and the Pacific with a prized 5 -coin set of 
1941-1945 Mercury dimes - all struck in 90% fine silver! This historic circulated set represents every 
year of U.S. involvement in WWII, and contains the last 5 years of a classic silver series... 

Order your set by deadline for ONLY $9.95 - a savings of 75% OFF the regular price - and get a 
FREE reprocessed 1943 Steel Cent (struck to save copper for the war). You'll also receive our fully 
illustrated catalog, plus other fascinating selections from our Free Examination Coins-on- Approval 
Service, from which you may purchase any or none of the coins 



- return balance in 15 days - with option to cancel at any time. 
Mail coupon today or visit www.LittletonCoin.com/specials 



FREE! 



Reprocessed 1943 Steel Cent! 

Minted in steel to save 
copper for the war effort 



Due to fluctuations in the coin market, prices are subject to sudden change. 
Special Offer for New Customers Only 



1 



^ Y£ £| Please send my 1 941 -1 945 WWII Silver Mercury Dime Set for 



[order Deadline: 12:00 Midnight, December 31, 2009 1 
ONLY $9.95 - regularly $39:95, plus FREE Shipping (limit 3 sets). 45 -Day Money Back Guarantee of Satisfaction 
Also send my FREE reprocessed 1 943 Steel Cent (one per customer, please). 
Method of payment: □ Check payable to Littleton Coin Co. 

□ American Express □ Discover Network 

Exp. Date / 



□ VISA 
Card No. 



□ MasterCard 



Please print your complete name and address clearly 



City _ 



-ZiP- 




How Many (limit 3 sets): 

Total Cost @ $9.95 per set: $_ 



Please send coupon to: 

I Littleton 

] Coin Compan y 
America's Favorite Coin Source 



Add a custom Mercury Dime 
Display Folder & SAVE 15% 
@ $2.95 each! (limit 3): ' 

Shipping & Handling 

Total Amount: 



$ FREE! 

$ 



Dept. 9EG401 

1 309 Mt. Eustis Road 
Littleton NH 03561-3737 



TRUSTED SINCE 1945 



Independence 

is right around the corner... 

Call your local Premier Care In Bathing 

office today if you or a loved one is struggling getting 
in or out of a bath. Our knowledgeable staff live in your 
community, and will come right to your home to offer expert 
advice on the best PREMIER WALK IN BATH that is right for you. 

There is no obligation, and the visit is free of charge... so call today 
and let Premier transform your bathroom and transform your life. 




Core in Bathing 



"Transform your 
bathroom and 
transform your life." 
~ Karen Grassle 





Call us today toll free at 
18005782899 

SOURCE CODE 10129 



fflT Yes! Please send me a FREE 
COLOR BROCHURE about 
Premier Walk-In Baths. 

Name 

Telephone ( ) 




Address 



City 



State 



Send to: Premier Care in Bathing Inc. 
2330 South Nova Road 
South Daytona, Florida 32119 
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'Shrouded in Sickness' 

I'd like to once again compliment The 
American Legion on its steadfast devotion to 
discovering the truth regarding the health of Gulf 
War veterans (October). Although I have not 
suffered any illnesses, I have been as active as 
possible in the process to discover what has been 
occurring in my fellow soldiers. I have 20 years of 
articles, reports and correspondence to and from 
a wide array of individuals and organizations. 

Early on, there was a great deal of hysteria 
regarding Gulf War veterans' health issues, with 
the wildest claims and stories given the highest 
degree of attention. People with no experience 

were credited as experts. Unscrupulous persons used the situation to their 
personal gain. I was invited to a seminar at which veterans were told what kinds 
of symptoms were best to invent, to avoid detection during testing and therefore 
get monetary payments. I was even offered money and/or threats to give support 
to "go along" with these claims. Other major veterans organizations gave support 
to many of them, even after they were shown to be false. I contacted them, but to 
no avail. They would not listen to any criticism of their clients. 

But through it all, The American Legion continued to work toward finding the 
causes of the troubles and helping veterans get the legitimate medical care 
they need. No hype, no hysteria, just brotherly compassion. I can say the Legion 
is truly what a veterans organization should be, and I'm proud to be a member. 

- Andrew Frennier, Mount Juliet Tenn. 



Your article on Gulf War 
syndrome basically regurgitated 
the same stuff the Centers for 
Disease Control and Preven- 
tion - and VA - have been using 
for years. I have all the symp- 
toms. No civilian doctors will 
attempt to treat it. They just 
shake their heads and say I'm 
a hard case. I contacted VA and 
asked for a list of doctors so I 
could get a physical. That was a 
month and a half ago. So I went 
online and found a doctor who 
has done independent research. 
Unfortunately, most people 
think the CDC and VA are the 
only experts on the subject. But 
their minds are made up. Don't 
confuse them with any other 
possible causes and cures. 

-John Lemon, Midway, Utah 

I was in the Marines during 
the Gulf War. We were given 
the bromide pills, or NAPS, as 
we called them. After taking 
them, I salivated for hours, and 
my gunner couldn't speak 



properly, either. He was sent to 
the battalion aid station. I was 
told not to worry about it, as it 
was probably all in his head. 
As for my salivating, I was told 
it was probably due to a blocked 
salivary gland. That doesn't add 
up. I'm glad to see the Legion is 
helping keep us informed of the 
after-effects of these pills, as 
well as other chemicals that 
may adversely affect us. 

- Thomas Charnley, Monkton, Vt. 

'The Trouble With 
Trilateralism' 

The chief danger to our 
liberties from the Security and 
Prosperity Partnership Agree- 
ment lies in the fact that it was 
styled as an agreement, not a 
treaty (October). That was delib- 
erately done to prevent Con- 
gress from questioning it during 
ratification. As it's implemented 
now, the people have no voice 
in the decisions made. 

Issues as wide-ranging as 
crisis intervention, immigration 



DECEMBER 2009 THE AMERICAN LEGION MAGAZINE 



policy, agriculture, government 
regulation, security and a host of 
other things are discussed and 
acted upon with the force of law 
by unelected, unaccountable 
corporate functionaries and 
government bureaucrats the 
agreement calls "stakeholders." 

The author may think that's a 
grand idea, and it is for the 
corporations that stand to benefit 
the most and control the whole 
process, but it's certainly not for 
us. The people reign supreme in 
this country, not corporations. 
Congress should immediately 
investigate this agreement. 

- Gary Copshow, Denison, Texas 

F-22 purchases 

I agree with Rep. Mike Quigley 
that further purchases of the 
F-22 are detrimental to the 
overall readiness of the military 
(Big Issues, October). These 
monies would be better suited to 
recapitalizing existing combat 
systems and properly outfitting 
all servicemembers deploying to 
Iraq or Afghanistan. The current 
purchase of the F-22, along with 
the existing F-15 and F-16 fleets, 
is more than capable of deterring 
or defeating any foreign threats. 
The $2 billion saved could go a 
long way in ensuring that 
servicemembers on the ground 
in Iraq or Afghanistan don't have 
to worry about equipment failure 
while on a mission. 

-John R. Parker, Fort Leavenworth, Kan. 

The F-22 is the most capable 
fighter aircraft ever fielded, yet 
our own defense secretary 
deems it superfluous. How does 
that work? Because we're in two 
wars, and it's never flown a 



mission in either theater? Will 
our nuclear-missile subs be next 
on the chopping block? That the 
Patriot has seen its last hurrah? 

Rep. Mike Quigley makes it a 
choice of either more F-22s or 
more body armor and tanks. 
How about we reopen the Raptor 
line and pay for it by defunding 
ACORN, that ongoing criminal 
enterprise in Quigley's home 
state? The Raptor is a shovel- 
ready project if there ever was 
one, so other than the fact that it 
just might be necessary for 
national defense, what other 
gripe does the administration 
have? It's expensive? Well, how 
about we use some of those 
Medicare waste and fraud cost 
savings it apparently knows 
about until it manages to get the 
health-care house in order? 

- Norris Bettis, Hixson, Tenn. 

'Forgotten Fronts' 

Alan Dowd's article (October) 
is slightly misleading regarding 
Libya's Moammar Gadhafi, 
whose "renunciation" of terror as 
a tool of his dictatorship is a 
joke. He has simply been shrewd 
in playing "nice" before the 
international community just so 
he can remain in power, as he 
has for 40 years - longer than 
any other dictator, living or 
dead, except Fidel Castro. Didn't 
Gadhafi just welcome back to 
Libya, with open arms, the 
terrorist who was convicted and 
sentenced to life in prison for the 
1988 bombing of Pan Am Flight 
103, after a bleeding-heart judge 
in Scotland released him on 
grounds of sympathy for termi- 
nal prostate cancer? 

- Paul Montenegro, Chula Vista, Calif. 



'Out of the Darkness' 

I'm also a male survivor of 
military sexual trauma. The 
dirty little secret no one wants to 
talk about is the way in which 
survivors such as myself are 
pushed out of the military by 
way of "personality disorder." 
I've had two batteries of psycho- 
logical testing that confirmed no 
such disorder, yet the military 
continues to insist I have it even 
in front of the Board for Correc- 
tion of Naval Records and in 
court filings. Of course, the other 
ways out for male survivors are 
just as bad: homosexuality, 
alcohol treatment failure and 
misconduct, just to name a few. 
All describe the apparent symp- 
toms of sexual trauma or stigma- 
tize the victim by implying he 
wanted the trauma. 

Efforts to change the discharge 
to accurately reflect what hap- 
pened are frustrating at best. 
The Board for Correction of 
Naval Records has a correction 
rate of about 10 percent. And to 
get an attorney to represent me 
could cost above $30,000. 

In actuality, few VA hospitals 
have anyone on staff who 
specializes in treating military 
sexual trauma victims, particu- 
larly men. Survivors are gener- 
ally placed with a general 
psychologist or social worker 
who is out of his depth with 
survivor recovery. Groups, even 
at major VA hospitals, are 
virtually nonexistent. I live in 
Baltimore and the closest group 
for male military sexual trauma 
victims is 50 miles away. 

I admit to needing help. Have 
I gotten it? No. 

- Brian Lewis, Baltimore 
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WarmShirts 



shirts for only 




' Soft and 
Fleecy inside! 



Charcoal 



— NEW! V 

Big&TaH 
/Sizes tool 

7 J 






Watch the game or take a nap! 

You get the softness, comfort, and fleecy 
warmth of a sweatshirt — inside & out! 
Handsome enough to wear out to dinner, 
too. Neat collar, front pocket with eyeglass 
loop, & 4-button front for on/off ease. Banded 
bottom for a relaxed fit. Made of easy-care 
polyester/cotton for quick wash and dry. 
This special offer won't last, order today! 



WarmShirts 



5 for 47.25 



1 Haband #1 Bargain Place, Jessup, PA 18434-1834 



shirts. I enclose $_ 



purchase price plus $5.99 toward 

postage. In GA add sales tax 

Regular Sizes: S(34-36) 
M(38-40) L(42-44) XL(46-48) 
*Big Men ($3 more each): 
2XL(50-52) 3XL(54-56) 4XL(58-60) 
TALL Sizes ($3 more each): LT(42-44) 
XLT(46-48) 2XLT(50-52) 3XLT(54-56) 



On-Line Quick Order 



7TL-15374 



07 1 CHARCOAL 



ROYAL 
BE BURGUNDY 

□ GREEN 

03 BLUE ARGYLE 



WHAT 
SIZE? 



HOW 
MANY? 



VISA 




D |Check| 



_/_ 



. Apt. # . 



City & State 
Email 



Zip. 



Haband.com 



1-800-543-4810 



100% Satisfaction Guaranteed or Full Refund of Purchase Price at Any Time! 



Imported 



When you pay by check, you authorize us to use information from your check to clear it electronically. Funds may be withdrawn from 
your account as soon as the same day we receive your payment, and you will not receive your check back from your financial institution. 



COMMANDER'S MESSAGE 




Operation Comfort Warriors keeps pledge 

One of my favorite clauses in the Preamble to the Constitution of 
The American Legion comes at the end: "To consecrate and sanctify 
our comradeship by our devotion to mutual helpfulness." 

These are more than words. They are a pledge to help our comrades. 
Operation Comfort Warriors is the epitome of that pledge. The men and 
women defending America in uniform are, indeed, our comrades. They 
help us by preserving our way of life; we help them by providing 
comfort items to those who are wounded or sick. 

Thanks to the generosity of our American Legion family members and 
friends, we have purchased sweat suits, phone cards, DVDs, CDs, iPods, 
puzzles, books, video games, and other items for men and women who 
are recovering at military hospitals and warrior transition units. These 
items won't make all of these heroes "whole" again, but it does show 
them that we care and we appreciate their sacrifice. 

More than 35,000 men and women in U.S. military uniforms have 
been injured since the global war on terrorism started. Factor in the 
thousands who are hospitalized each year because of accidents or 
illnesses, and you can see that the need to help is quite significant. From 
December 2008 until the close of the 91st National Convention in 
Louisville, Ky., last August, The American Legion family raised about 
$189,000 for Operation Comfort Warriors. One of my first acts as nation- 
al commander was to set a new goal: to raise an additional $100,000 by 
the end of this year. 

The goal is achievable. Donald Williams, a World War II veteran and 
Legionnaire from Clinton, Minn., sent a note along with a check implor- 
ing us to "keep Operation Comfort Warriors going." Bruce D. Edwards of 
San Diego added, "I am a former Marine from Vietnam and glad to be 
able to contribute to this ongoing campaign/' 

Not a penny of donated money is spent on administrative costs or 
marketing. Those expenses are paid from our headquarters budget. 

The American Legion has found a special partner to help distribute 
some of these items. Klay South was shot in the face and leg by an Iraqi 
insurgent during the 2004 battle of Fallujah. This Marine also bore the 
brunt of a grenade blast and endured more than 40 follow-up surgeries 
and procedures. Now with a titanium jaw and 22 false teeth, South has 
dedicated himself to supporting his fellow wounded warriors with a 
group of his own called Veterans of Valor. 

Impressed by this dedicated veteran, delegates at our 91st American 
Legion National Convention passed Resolution 108, which supports 
Veterans of Valor and its programs to assist severely wounded veterans. 
A Legionnaire from Post 252 in Greenwood, Ind., South is not paid for 
his efforts - he is one more Legionnaire who helps make Operation 
Comfort Warriors the success it is. 

Some people may think that expecting $100,000 during an economic 
recession is too lofty a goal. I don't. Legion family members are gener- 
ous, and the holiday season is fast-approaching. What better way is 
there to show your holiday spirit than to remember those who have 
served and are still serving? 



National Commander 
Clarence E. Hill 

MEMORANDA 

DONATE TO OPERATION 
COMFORT WARRIORS 

Through Operation Comfort 
Warriors, the Legion family is 
providing loose-fitting sweat suits, 
phone cards, iPods and other 
comfort items for servicemembers 
recovering at military hospitals. 
Use your credit card to donate 
online at www.legion.org, or 
send a check to Operation 
Comfort Warriors, P.O. Box 1055, 
Indianapolis, IN 46206. 

FAMILY SUPPORT NETWORK 

Military families in need of help 
can turn to The American Legion's 
Family Support Network. In 
countless ways, Legionnaires can 
provide support and services to 
families affected by the obligations 
of military service. Families 
needing help are encouraged to 
call the toll-free number to get 
connected with a nearby American 
Legion post: 

(800) 504-4098 

Forms to seek assistance are 
available online: 
www.legion.org 

KEEP UP WITH THE COMMANDER 

American Legion National 
Commander Clarence E. Hill 
records his travels, discusses 
issues, and posts videos and 
photos online: 

www.clarencehill.legion.org 
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★ * * TO HONOR YOUR SERVICE TO COUNTRY * * * 

EXCLUSIVE UNITED STATES MILITARY 

BIRTHSTONE WATCHES 

Personalized with Your Birthstones, Wlonogram, Initials, Service Years and Post Number 



We proudly present our exclusive 
Military Birthstone watches, to honor 
those who have served our Country in the 
U.S. Army, Navy, Air Force, Marine Corps, 
Coast Guard, Merchant Marines and Seabees. 

The special dial is minted like a fine coin and 
captures every fine detail of your Service 
Branch Emblem. A genuine diamond is set 
at 12 O'clock. 



iaays. 

Thank You priced at just $125*, an 
affordable payment plan is available with 
no interest. This fine watch is designed by 
and created exclusively for Veterans 
, Commemoratives™. It is not sold 



As a hnal touch or exclusivity, your 
watch back will be engraved with 
your initials, years of service and Post 
Number along with a monogram of 
your choice on the band, below the 
dial. The watch is delivered to you in a handsome 
i gift box - perfect for Father's Day, Birthdays 
and Holidavs. 



The unique dress bracelet is customized 
with four brilliant birthstones and your 
personal monogram. The golden 
watch bezel, with etched roman 
numerals frames the dial, and touches 
of genuine 24 Karat Gold complete 



The precision quartz watch I 
movement keeps accurate time I 
within seconds per month, and 1 
provides years of dependable service. 




in stores. Your satisfaction is 
guaranteed 100% or return within 30 
1 days for a refund or replacement. 
5} So, order today with confidence. 

You have earned the right to 
wear this unique watch as a 
permanent reminder of your special 
place in history. 



1-800-255-30 

Mon - Fri from 9am - 5pm EST Have Credit Card ready when ordering. 

mail to: Veterans Commemoratives™ Watch Order Center 
Two Radnor Corp. Ctr., Suite 120, Radnor, PA 190874599 

□ YES. I wish to order a Diamond Service Branch Watch 
featuring my Birthstone and Monogram, as follows: 
□Army DNavy □ Air Force □ Marine Corps DCoast Guard 
□Merchant Marine (not shown) □ Seabee (not shown) 

BIRTHSTONE MONTH ( 1 ) : MONOGRAM ( 1 ) : 

INITIALS DESIRED (3): YRS. SERVED: to T 

POST NUMBER: 

I WISH TO PAY AS FOLLOWS: 

□ Enclosed is my check or money order for $125* per watch payable 
to "Veterans Commemoratives" as payment in full, OR 

□ Charge my credit card $125* per watch as payment in full, OR 

□ Charge my credit card in four monthly installments of $31.25* each. 
* Plus $12.95 per watch for engraving, shipping & handling. PA residents add 6% sales tax ($8.28). 



CC#:_ 



CREDIT CARD: 

□VISA □ MASTER CARD CAMEX ^DISCOVER 



. exp._ 



SIGNATURE: 

SHIPPING ADDRESS (We CANNOT ship to P.O. Boxes)Allow 4-6 weeks for delivery. 



Address:. 



City:. 



. State:_ 



.Zip, 



Phone # (_ 



. Email: . 
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FOR OTHER FINE MILITARY WATCHES & RINGS VISIT VETERANS COMMEMORATIVES ™ ONLINE AT VETCOM.COM 



BIG ISSUES 



Public option in health care 




SUPPORT 

Rep. Alan Grayson, D-Fla. 

■ Grayson is a member of the House 
Committee on Financial Services. 



The public option is just that: an option. If you 
currently have health insurance and like it, you 
can keep it. However, if you do not have any 
coverage (47 million people in America do not), or 
you are unhappy with your health-care provider, 
you will have another choice. 
The idea is to simply expand 
the Medicare network to 
everyone and then charge 
them a fair premium for their 
coverage. In turn, this will 
provide competition with the 
existing providers who currently hold monopolies 
or oligopolies in most states. In many parts of the 
country, 80 percent of the health-care market is 
controlled by one or two insurance companies. 

Currently, one-third of the nation is under 
federal or state care. The public option allows the 
other two-thirds of Americans to benefit from this 
investment. If you already have Medicare, the only 
changes are your co-payments for routine care, 
which will be eliminated, and the infamous "donut 
hole," which will disappear. 

The public option will not cover illegal aliens, 
ration health care or create "death panels." These 
are paranoid delusions promoted by fearmongers. 

Most providers offer all the health care you need, 
as long as you don't need it. With this legislation, 
you cannot be denied insurance because of a 
pre-existing condition. Insurance companies will 
not be allowed to cut you off if you reach some 
arbitrary limit on medical expenses. Also, provid- 
ers will be required to spend 85 percent of insur- 
ance premiums on your care. Medicare spends 
97 percent. The average for private insurance 
companies right now is 70 percent. The rest goes 
toward overhead, paperwork and profit. That's one 
reason insurance company profits have increased 
800 percent in the past eight years. We can no 
longer afford the status quo. 




OPPOSE 

Rep. Charles Boustany, R-La. 

■ Boustany is the ranking member 
of the House Ways and Means 
Oversight Subcommittee. 



As a heart surgeon, I learned that the doctor- 
patient relationship is based on trust. Unfortu- 
nately, congressional Democrats propose legisla- 
tion that would weaken this relationship and 
harm the quality of health care. The so-called 

"public option" would force 
millions of Americans to 
lose their existing coverage. 
Veterans could face a new 
2.5-percent tax on individual 
income if their plan fails to 
meet new standards. 
Without more physicians, appointments for 
military retirees in TRICARE for Life could see 
delays as millions of patients in a new, govern- 
ment-run plan struggle to find doctors. Provider 
payment cuts under the new public option will 
only worsen shortages. Existing entitlement 
programs such as Medicare and Social Security 
already risk bankruptcy, according to the nonpar- 
tisan Congressional Budget Office. Creating a new 
unfunded entitlement program could shortchange 
other critical health programs, and harm veterans 
and military retirees. 

It's time to focus on common-sense solutions 
and put aside controversial ideas like a new 
government-run plan. We can allow small busi- 
nesses to pool together to receive discounts from 
insurers that large employers and labor unions 
currently enjoy. We can create better options for 
patients with pre-existing conditions, address the 
problem of defensive medicine, and promote 
healthier lifestyle choices through wellness 
programs. A summary of Republican solutions 
can be found online at healthcare.gop.gov. 

Republicans stand ready to work with the 
president and Congress to provide real solutions 
to Americans' health-care problems. However, the 
government-run bureaucracy in H.R. 3200 fails to 
accomplish this goal. 



THE HEART OF THE ISSUE 

Advocates say a public option 
in health care would lower prices 
and expand coverage. Critics say it 
would reduce choices and raise taxes. 



CONTACT YOUR LEADERS 

The Honorable (name), U.S. Senate, Washington, DC 20510 • Phone: (202) 224-3121 

The Honorable (name), U.S. House of Representatives, Washington, DC 20515 • Phone: (202) 225-3121 
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U.S. GOVT GOLD 



U.S. Gold Coins Authorized for immediate release 



The United States Rare Coin and Bullion Reserve 
Vault Facility today announces the final release of 
U.S. Gov't Issued Gold Coins previously held in 
The West Point Depository /U.S. Mint. For a limited 
time, U.S. citizens will have the opportunity to pur- 
chase these $5 Gov't Issued Gold Coins for the in- 
credible "at-cost" price of only $124.00 per coin. An 
amazing price because these U.S. Gov't Issued Gold 
Coins are completely free of dealer markup. That's 
correct, our cost. This may be your final opportu- 
nity to buy U.S. Gov't Issued Gold Coins "at-cost." 
The Gold market, which recently skyrocketed past 
$l,000/oz., is predicted by experts to have the ex- 
plosive upside potential of reaching up to $5,000/oz. 
in the future. Due to extremely high Gold demand, 
availability of these special at-cost Gold Coins 
may vary based on current vault inventory. The 
United States Rare Coin and Bullion Reserve will 
release these U.S. Gov't Issued Gold Coins "at-cost" 
on a first-come, first-serve basis. Orders that are not 
immediately received or reserved with the order cen- 
ter could be subject to cancellation and your checks 
returned uncashed. Good luck. We hope that every- 
one will have a chance to purchase this special U.S. 
Gov't Issued Gold "at-cost." Order your Gold im- 
mediately to avoid disappointment. Special arrange- 
ments can be made for Gold purchases over $50,000. 





» Authorized by Congress: public law 99-185 




By Executive Order of Congress Public Law 99- 
185, Americans can now buy new Government 
Issued Gold. Congressionally authorized United 
States Gold Coins provide American citizens 
with a way to add physical Gold to their port- 
folios. Gold American Eagles are made from 
solid Gold mined here in America, forged at the 
U.S. Mint at West Point, and produced with a 
U.S. Dollar denomination... making them Le- 
gal Tender United States Gold Coins. They are 
highly liquid, easily transportable, and, unlike 
paper assets, American Gold Eagles have a 
tangible value you can feel each time you hold 



your own Gold. Though no one, including The 
United States Rare Coin and Bullion Reserve, 
can guarantee a Gold Coin's future value will 
go up or down, numerous experts are predict- 
ing Gold to reach $5,000/oz. Now is the time 
to consider converting part of your paper assets 
into Gold. The United States Rare Coin and Bul- 
lion Reserve has a limited supply and urges you 
to make your vault reservations immediately. 
Call a Sr. Gold Specialist at 1-800-514-9034 to 
start your Gold collection and begin protecting 
your wealth today. If you've been waiting to 
move your money into Gold, the time is now. 



Do Not Delay - Limited Supplies Available! 



%\ 1AQQ 

JL^^^JL EACH 



Gov't Issued Gold Coin 

BEGINNING TODAY, TELEPHONE ORDERS ACCEPTED ON A FIRST- 
COME, FIRST-SERVE BASIS ACCORDING TO TIME AND DATE OF ORDER. 

AT-COST OFFER IS STRICTLY LIMITED TO A ONE TIME ONLY 

PURCHASE OF A MAXIMUM 10 COINS PER HOUSEHOLD. VAULT CODE: AL28-124 

n 11 T 11 TTi OA TJ T\ H T\ W \r SPECIAL AT-COST OFFER LIMITED TO ONE TIME ONLY PURCHASE 

Call loll .tree Hours a Day, 7 Days a Week OF 10 COINS ( $ ly2 40) per household plus shipping & 

INSURANCE. MINIMUM ORDER 5 GOLD COINS. 

1-800-514-9034 u nited state s 

MASTERCARD • VISA • AMEX • DISCOVER • CHECK ffli! Wl lill VI 1 1 I'lS li'tTI VI Kg. 




LIVING WELL 



Dialysis on the go 



BY DR. JOEL KUPERSMITH 

The number of Americans 
with end-stage kidney disease 
who require dialysis has risen 
sharply in recent years, and is 
expected to reach 2 million by 
2030. Part of the reason for the 
increase is the rising prevalence 
of diabetes - the leading cause 
of kidney failure. 

A new invention by two VA 
kidney specialists - the Auto- 
mated Wearable Artificial 
Kidney, or AWAK - may help 
many veterans and others who 
need dialysis to stay alive, 
allowing them to undergo 
continuous treatment without 
being hooked up to a stationary 
dialysis machine. This will mean 
new independence for those with 
advanced kidney disease. 

The device removes toxins 
and excess fluid from the blood 
for those whose kidneys can no 
longer do the job. While 
portable artificial kidneys have 
been developed in the past, 
this would be the first wear- 
able one based on peritoneal 
dialysis - a type of dialysis 
that requires no transfer of 
blood outside the body. 

In peritoneal dialysis, the 
perotineum - a membrane that 
lines the abdomen - filters the 
blood. This contrasts with 
hemodialysis, in which blood is 



removed from the body, puri- 
fied by machine, then returned 
to the body. 

In the AWAK version of 
peritoneal dialysis, a special 
salt solution is infused into the 
abdomen, where it picks up 
wastes from the blood vessels. 
The solution is then drained 
from the abdomen and purified 
by a mixture of "sorbents" - 
chemicals that sponge up 
wastes. The clean solution is 
then returned to the abdomen 
to pick up more waste, and this 
automated cycle continues 
indefinitely. All the patient has 



to do is replace the sorbent 
cartridge every few hours, 
occasionally get rid of excess 
fluid, and change the battery 
that runs the pump. 

The inventors of the AWAK, 
Martin Roberts and David B.N. 
Lee of VA and the University of 
California, say it will soon be 
ready for clinical trials and could 
be commercially available within 
the next two to three years. 

Dr. Joel Kupersmith is chief 
research and development 
officer for the Veterans Health 
Administration. 




Living Well is designed to 
provide general information. 
It is not intended to be, nor is 
it, medical advice. Readers 
should consult their 
physicians when they have 
health problems. 



NEW CLUES MAY AID PTSD PREVENTION 

Of all Iraq war veterans , 12 to 20 percent experience post- 
traumatic stress disorder, and some military recruits are even 
more vulnerable. In a large study of U.S. military personnel that 
began in 2001, researchers found that recruits with diminished 
mental or physical health before combat deployment were two to 
three times more likely to develop PTSD symptoms after 
deployment. Findings from the Millennium Cohort Study may help 
the military design programs to prevent this debilitating disorder. 
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Shake that salt habit 



Americans are in the grip of an 
addiction to the white stuff, and it can 
be harmful to our health. Once people 
start using it, they're often hooked for 
life. It's time to look at our salt habit. 

According to the American Heart 
Association, we shouldn't consume 
more than 2,300 milligrams of salt 
a day (about 1 teaspoon), yet the 
typical American consumes 3,500 to 
4,000 milligrams daily, with some 
consuming four times the 
recommended daily allowance. 
Surprisingly, little of this comes from 
the salt shaker; rather, it's hidden in 
our foods - bread and processed 
foods being two of the biggest 
culprits - making salt difficult to avoid. 

Consuming too much salt can lead 
to significant health problems, such as 
hypertension, asthma, diabetes and 
kidney disease. This means reducing 
salt intake is important for most of us. 
But as Deborah Kotz of US News & 
Word Report found recently, salt is 
found in what many people view as 
healthy food: 

A cup of miso soup contains 700 to 

900 milligrams of sodium. 
Alternatives: "Look for canned soups 

with low sodium' or 'reduced 

sodium' on the label." 
Even low-fat cottage cheese 

can include more than 900 mg 

of sodium in just a cup. 
Alternatives: Plain yogurt or Swiss 

cheese 



Salsa may contain 115 milligrams of 

sodium per tablespoon. 
Alternatives: "Look for brands made 

with 'salt-free' tomatoes." 
A dill pickle "typically contains 

830 milligrams of sodium." 
Alternatives: Sweet gherkin pickles 

or sliced cucumber 
A croissant can have more than 

400 milligrams of sodium. 
Alternatives: Reduced-sodium 

whole-grain bread or white bread 
Just 3 ounces of Alaskan king crab 

contain more than 900 milligrams 

of sodium. 
Alternatives: Baked salmon, swordfish 

orflounder 
Raisin Bran has 362 milligrams of 

sodium in a one-cup serving. 
Alternatives: All-Bran or Frosted 

Mini-Wheats 
A McDonald's Egg Mc Muffin has 

820 milligrams of sodium. 
Alternatives: Plain toasted English 

muffin or two scrambled eggs 
Salad dressings can be loaded with 

sodium; "some brands pack in 

upwards of 700 milligrams of sodium 

per 1.5 ounce serving." 
Alternatives: "Drizzle on your own 

oil and vinegar or read labels 

carefully and aim for fewer than 

150 milligrams per serving." 
Canned tuna can contain 

300 milligrams of sodium per 

3-ounce serving. 
Alternatives: Grilled tuna steak 



H00AH 4 HEALTH 



Citizen-soldiers, take note: the U.S. Army hosts a 
comprehensive Web site offering health information 
and support for reservists. The site contains tools and 
resources on everything from physical and mental 
health to deployment and family wellness issues. 
© www.hooah4health.com 



CHRISTMAS TREATS 



Eating Well offers a smorgasbord of Christmas treat 
suggestions to keep your family both merry and healthy, 
including appetizers, sides and salads, beef and chicken 
dishes and desserts. 

©www.eatingwell.com/recipes_menus/collections/christmas 





SMOKELESS DANGERS 

New research finds that just 
a pinch of smokeless tobacco 
delivers "the same amount of 
PAH (polycyclic aromatic 
hydrocarbons) as smoking five 
cigarettes," according to 
HealthDay. 

PAHs are considered 
"environmental contaminants," 
and some are carcinogens. 
In addition to these PAHs, 
smokeless tobacco contains 
at least 24 other carcinogens 
that can lead to oral and 
pancreatic cancer. 
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ADVERTISEMENT 



Amish mantle and miracle invention 
help home heat bills hit rock bottom 

Miracle heaters being given away free with orders for real Amish fireplace mantles to announce the invention 
that helps slash heat bills, but Amish craftsmen under strain of Christmas rush force household limit of 2 




Save money: only uses about 9<t electric an hour; so turn down your thermostat and never be cold again 

By Mark Woods 
Universal Media Syndicate 

(UMS) Everyone hates 
high heat bills. But we're all 
sick and tired of simply turn- 
ing down the thermostat and 
then being cold. 

Well now, the popular 
HEAT SURGE® miracle heat- 
ers are actually being given 
away free to the general pub- 
lic for the next 7 days start- 
ing at precisely 8:00 a.m. 
today. 

The only thing readers 
have to do is call the National 
Distribution Hotline before 
the 7-day deadline with 
their order for the hand- 
made Amish Fireplace Man- 
tle. Everyone who does is 
instantly being awarded the 
miracle heater absolutely 
free. 

This is all happening to 
announce the HEAT SURGE 
Roll-n-Glow® Fireplace which 
actually rolls from room-to- 
room so you can turn down 
your thermostat and take 
the heat with you anywhere. 
That way, everyone who gets 
them first can immediately 
start saving on their heat 
bills. 

Just in time for winter 
weather, portable Amish 
encased fireplaces are being 
delivered directly to the 
doors of all those who beat 
the deadline. 

These remarkable fire- 
places are being called a 
miracle because they have 
what's being called the 
Fireless Flame™ patented 
technology that gives you 
the peaceful flicker of a real 
fire but without any flames, 
fumes, smells, ashes or 
mess. Everyone is getting 
them because they require 
no chimney and no vent. You 



GENUINE AMISH MANTLES MADE IN THE USA: Everyone wants to save money on heat 
bills this winter, so entire Amish communities are working from the crack of dawn to finish. 
These fine real wood Amish made fireplace mantles are built to last forever. The oak mantle 
is a real steal at just two hundred ninety-eight dollars because all those who beat the order 
deadline by calling the National Hotline at 1-866-874-7770 to order the fireplace mantles are 
actually getting the imported hi-tech Fireless Flame HEAT SURGE miracle heaters for free. 



just plug them in. 

The Fireless Flame looks 
so real it amazes everybody 
because it has no real fire. So 
what's the catch? Well, soft 
spoken Amish craftsmen 
who take their time hand 




JUST ANNOUNCED: The 

Heat Surge miracle fireplace has 
earned the prestigious Good 
Housekeeping Seal. The product 
has earned the Seal after evalu- 
ation by the Good Housekeeping 
Research Institute. 



building the mantles have a 
process that forces a strict 
household limit of 2 to keep 
up with orders. 

"We can barely keep up 
ever since we started giv- 
ing heaters away free. With 
winter just around the cor- 
ner, everyone's trying to get 
them. Amish craftsmen are 
working their fingers to the 
bone to be sure everyone 
gets their delivery in time 
for Christmas," confirms 
Frederick Miller, National 
Shipping Director. 

"These portable Roll-n-Glow 
Fireplaces are the latest 
home decorating sensation. 
They actually give you a 
beautifully redecorated room 
while they quickly heat from 
wall to wall. It's the best way 
to dress up every room, stay 
really warm and slash your 



heat bills all at the same 
time," says Josette Holland, 
Home Makeover Expert. 

And here's the best part. 
Readers who beat the 7-day 
order deadline are getting 
their imported hi-tech mira- 
cle heaters free when encased 
in the Amish built real wood 
fireplace mantles. The man- 
tles are being handmade in 
the USA right in the heart of 
Amish country where they 
are beautifully hand-rubbed, 
stained and varnished. 

You just can't find custom 
made Amish mantles like this 
in the national chain stores. 
That makes the oak man- 
tle a real steal for just two 
hundred ninety-eight dollars 
since the entire cost of the 
miracle heater is free. 

This free giveaway is the 
best way to slash heating 



ADVERTISEMENT 



|HJEAT SURGE™ 
Fireless Flame ™ 

How It Works: The HEAT SURGE miracle 
heater is a work of engineering genius 
from the China coast so advanced, you 
simply plug it into any standard outlet. 
It uses only about 9$ of electric an hour 
on the standard setting. Yet, it produc- 
es up to an amazing 5,119 BTU's on the 
high setting. So watch out, a powerful 
on board hi-tech heat turbine silently 
forces hot air out into the room from 
the vent so you feel the bone soothing 
heat instantly. It even has certification 
of Underwriters Laboratories coveted 
UL listing. It also comes with a limit- 
ed full year replacement or money 
back warranty less shipping plus a 
30-Day Satisfaction Guarantee. OH and 
FL resident transactions require the 
remittance of applicable sales tax. 
Sorry no shipments to MA residents. 
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LISTED: E322174 



the to* vent 

hzni inrh]nz testes 
in «ofcJ nir 



How to get 2 free heaters 



The National Toll Free Hotlines are now open. All those who beat the 7-day order 
deadline to cover the cost of the Amish made Fire- 
place Mantle and shipping get the HEAT SURGE 
miracle heater free. 

A strict limit of 2 per household has been 
imposed. Since some home woodworkers want to 
build their own mantle piece, they are letting peo- 
ple get the imported miracle heater alone for just 
$ 249. Or, with the Amish made mantle you get the 
miracle heater free. 

Use the map below to locate the weather zone 
you live in and call the Hotline number for your zone. 




Claim Code: FP10065 



mmmm. 
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ON THEIR WAY: Christmas 
orders have turned country 
roads into pipelines to the big 
city delivery system. Every- 
body wants a fireplace that 
comes fully assembled with 
a handmade Amish mantle in 
oak or cherry finish and gets 
delivered by truck right to your 
door. All you do is plug it in. 



EVERYONE LIVING IN THE 

Frigid Zone: 1 

START CALLING AT 
8:00 A.M. TODAY 
1-866-874-7770 



EVERYONE LIVING IN THE 

Cold Zone: 2 

START CALLING AT 
8:30 A.M. TODAY 
1-866-881-2882 



FOR HEAT SURGE, LLC 8000 FREEDOM AVE., N. CANTON OH 44720 



bills and stay warm this 
fall and winter. The HEAT 
SURGE Roll-n-Glow Fire- 
place gives you zone heat- 
ing and all the beauty and 
warmth of a built-in fire- 
place but rolls from room- 
to-room so it can also save 
you a ton of money on heat- 
ing bills. 

Even people in California 
and Florida are flocking to 
get them so they may never 
have to turn on their furnace 
all winter. And since it uses 



only about 9 cents of electric 
an hour on the standard set- 
ting, the potential savings 
are absolutely incredible. 

"We are making sure no 
one gets left out, but you bet- 
ter hurry because entire com- 
munities of Amish crafts- 
men are straining to keep up 
with demands. For now, we 
are staying out of the large 
national retail stores in order 
to let readers have two per 
household just as long as they 
call before the deadline," con- 



firms Miller. 

It's a really smart decision 
to get two right now because 
for only the next 7 days you 
get both miracle heaters 
free. That's like putting five 
hundred bucks right in your 
pocket and you can save even 
more money on your monthly 
heating bills. 

"Everyone's calling to get 
one but those who are get- 
ting their Christmas shop- 
ping done are surprising 
the whole family by getting 



Rolls anywhere to throw an instant heat wave with no chimney, no vents, 

i 



EVERYONE LIVING IN THE 

Frost Zone: 3 

START CALLING AT 
9:00 A.M. TODAY 
1-866-882-8558 

©2009 HEAT SURGE, LLC P4721A OF9415R-1 

two. So when lines are busy 
keep trying or log onto 
amishfireplaces.com. We 
promise to get to every call. 
Then we can have a deliv- 
ery truck out to your door 
right away with your beauti- 
ful Heat Surge Roll-n-Glow 
Fireplace," Miller said. 

"You'll instantly feel bone 
soothing heat in any room. 
You will never have to be cold 
again," he said. 

On the worldwide web: 
www.amishfireplaces.com 

no wood and no smoke 




■ EASILY ROLLS ANY- 
WHERE: This is the portable 
Roll-n-Glow® Fireplace that 
easily rolls from bedroom 
to living room to keep you 
warm. No vents, no chimney 
and no tools. Just plug it in. 



■ SAVES ON BILLS: Every 
one can get low bills and 
stay warm and cozy. The 
Roll-n-Glow Fireplace saves 
a ton of money and makes 
your front room look like a 
million bucks. 



■ SAFE FLAME: The Fireless 
Flame looks so real it fools every- 
one but there is no real fire. That 
makes the flame window safe to 
the touch under the watchful eye 
of a parent. It's where the kids will 
play and the cat and dog will sleep. 



■ FREE: Get this $ 249 miracle 
heater free. It is being given 
away free to all who beat the 
7-day order deadline for your 
choice of the oak or cherry fin- 
ish Amish Mantles. The free 
heater comes already encased. 



i w'wc wn.i 



Grocery prices continue to drop 

Food prices have taken shoppers on a bumpy ride in the past couple of years, but there's some good news. The U.S. Bureau 
of Labor and Statistics reports that prices for many foods declined in 2009. Chicken, chips and cookies are taking a bigger 
bite out of grocery budgets, but eggs and apples are a bargain compared to last year. While the price of bread and milk has 
gone down, margarine has become more expensive. 

GROCERY BILL UPS AND DOWNS 

I 



Food 


2008 


2009 


Change 


Going up... 


Spaghetti and macaroni, per lb. 


$1.12 


$1.18 


▲ 5.5% 


Ground beef, lean and extra lean, per lb. 


$3.20 


$3.47 


▲ 8.5% 


Chicken, whole, per lb. 


$1.18 


$1.28 


▲ 8.6% 


Bologna, per lb. 


$2.52 


$3.20 


▲ 27.2% 


Margarine (soft tub), per lb. 


$1.37 


$1.56 


▲ 14.3% 


White sugar, per lb. 


$0.53 


$0.56 


▲ 7.0% 


Potato chips, 16 oz. 


$4.06 


$4.56 


▲ 12.2% 


Chocolate chip cookies, per lb. 


$2.88 


$3.25 


▲ 13.0% 


Ice cream, half-gallon 


$4.07 


$4.25 


▲ 4.5% 


Red and white wine, 1 liter 


$10.93 


$11.79 


▲ 7.9% 


Going down... 


Whole wheat bread, per lb. 


$1.98 


$1.85 


T 6.8% 


Pork chops, per lb. 


$3.37 


$3.16 


T 6.3% 


Eggs, 1 dozen 


$1.92 


$1.53 


T 20.4% 


Whole milk, 1 gallon 


$3.77 


$3.01 


T 20.2% 


Red Delicious apples, per lb. 


$1.36 


$1.18 


T 13.1% 


Oranges, per lb. 


$1.14 


$1.06 


T 6.7% 


Tomatoes, per lb. 


$1.81 


$1.60 


T 11.6% 





TRAVEL HEALTH 



"One in five people will come down with a cold within a week of flying - that's 
approximately four times the risk they would have if they had stayed home," says 
Dr. Andrew Weil, clinical professor of medicine at the University of Arizona and 
director of its Center for Integrative Medicine. 

Writing in Prevention magazine, Weil urges travelers to wash their hands often and 
use hand sanitizer, avoid touching their eyes, nose and mouth, and keep their 
mucous membranes moist by drinking plenty of water. They should also avoid 
alcohol and caffeine, and use nasal sprays to hydrate the throat and nose. 
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All the sound without all the wires. 




Shown in 
Platinum White. 



Just plug it in and hear what you've been missing. 

With the Bose Wave® music system, there are no stacks 
of components. No tangle of wires. No dials to adjust. 
Advanced Bose technologies inside this small system work 
together to fill the room with the acclaimed performance 
that has made Bose the most respected name in sound. 
Audio writer Wayne Thompson of the Oregonian calls it 
"one-of-a-kind" and "my choice for product of the year." 
You enjoy clear, realistic sound that you may have only 
thought possible from a much larger, more complicated 
stereo. In fact, Forbes FYI reports that "you'll think you're 
listening to a... sound system that costs five times more." 

A roomful of premium sound... not wires. You buy a 

sound system to listen to music. Not to spend hours setting 
up equipment and connecting wires. With the Wave® music 
system, you'll experience the pleasures of Bose quality sound 
moments after you open the box. Rich Warren of the News- 
Gazette says this easy-to-use system "will flat out seduce you." 




The Bose @ Wave @ 

music system 



Enjoy the acclaimed performance in so many ways. 

Listen to the Wave® music system in your living room, kitchen, 
bedroom, wherever you want better sound. Everything you 
need is built in: CD/MP3 CD player, FM/AM tuner, clock 
and alarm. You control them all with a convenient, credit 
card- style remote. Connect an additional audio source if you 
like, and hear lifelike sound from your TV or MP3 player. 
An optional Multi-CD Changer makes it easy to listen to your 
favorite music for hours. As David Novak, the Gadget Guy, 
says, "It can easily replace whatever component system you 
currently have." 

Try it for 30 days, risk free. Experience the Wave® music 
system in your own home risk free for 30 days. Choose your 
favorite color: Platinum White, Graphite Gray or Titanium 
Silver. And when you call, ask about making 12 easy 
payments, with no interest charges from Bose* Order 
your Wave® music system with the 
Multi-CD Changer by December 
31,2009, and save $100. You'll 
soon discover 
how delightfully 
simple it is to 
enjoy Bose sound. 



SAVE $100 

when you order the 
Wave® music system 
with our Multi-CD 

Changer by 
December 31, 2009. 



To order or learn more: 
1-800-925-9738, ext. TR872 
www.Bose.com/WMS 



Better sound through research® 



*Bose payment plan available on orders of $299-$1 500 paid by major credit card. Separate financing offers may be available for select products. See website for details. Down payment is 1/12 the product price plus applicable tax and shipping charges, charged when your order is shipped. 
Then, your credit card will be billed for 1 1 equal monthly installments beginning approximately one month from the date your order is shipped, with 0% APR and no interest charges from Bose. Credit card rules and interest may apply. U.S. residents only. Limit one active financing program per 
customer. ©2009 Bose Corporation. Patent rights issued and/or pending. The Wave® music system's distinctive design is also a registered trademark of Bose Corporation. Financing and savings offers not to be combined with other offers or applied to previous purchases, and subject to change 
without notice. If the Wave® music system is returned, the Multi-CD Changer must be returned for a full refund. Offers are limited to purchases made from Bose and participating authorized dealers. Offer valid 11/1/09-12/31/09. Risk free refers to 30-day trial only and does not include return 
shipping. Delivery is subject to product availability. Quotes reprinted with permission: Thomas Jackson, Forbes FYI, Winter/04. 



Stress relief in criminal courts 



BY TOM PHILPOTT 

A rising number of state and local criminal 
courts are recognizing that combat veterans who 
commit crimes may suffer from post-traumatic 
stress disorder or mild traumatic brain injury. 
If such is the case, they may 
need - and deserve - health 
care more than jail time. 

The trend is seen in juris- 
dictions that have established 
special veterans courts, and 
in states that have passed 
legislation to raise awareness 
among judges, prosecutors 
and defense attorneys that 
combat-related stress may be 
causing some veterans' 
misbehavior. When PTSD is 
confirmed, judges today are 
handing down more construc- 
tive sentences to troubled 
veterans than stints in prison. 

These initiatives, combined 
with news accounts of "invis- 
ible injuries" inflicted on 
thousands of troops overseas, 
have changed the way many 
veterans who break the law 
are handled. 

"There's a bunch of Petri dishes in courts all 
across the country where people are experimenting 
with different approaches," said Brockton D. 
Hunter, a criminal defense attorney in Minneapolis. 
"The commonality is recognizing that when 
veterans' criminal behavior is driven by a psycho- 
logical injury, whether PTSD or TBI, we owe them 
the help they need as the country that sent them to 
war, because these veterans are every bit as injured 
as the guy who lost both legs to an IED blast." 

The first local veterans court appeared in 
Buffalo, N.Y. Others now operate in Orange County 
and San Diego, Calif.; Tulsa, Okla., and parts of 
Alaska, Illinois and Pennsylvania. Rep. Bob Filner, 
D-Calif., chairman of the House Veterans' Affairs 
Committee, led a roundtable discussion on these 
courts in mid-September to tout their benefits. 

For veterans facing conviction, these courts 
assign other veterans to serve as mentors, arrange 
appointments with VA services, or appoint public 
defenders who encourage vets to tell their stories 
in court. Some of these courts also work to address 



More courts are taking PTSD 
and TBI into consideration 
when deciding the cases of 
veterans who have broken 
the law. 




underlying problems for vet offenders, including 
unemployment and homelessness. Filner said 
veterans courts cost significantly less than incar- 
ceration. Long term, they save money and, "more 
importantly, they save lives," 
he said. 

Less costly still is legisla- 
tion like Minnesota passed 
last year. Hunter and another 
attorney, Guy Gambill, 
drafted and pushed the bill 
through, inspired by Califor- 
nia's passage of a similar 
measure in 2007. It modified 
Minnesota's sentencing 
statute to encourage courts to 
deal more appropriately with 
psychologically injured 
veterans. Probation officers 
conducting pre-sentencing 
investigations now must 
consult with VA and inform 
judges on what role PTSD or 
TBI may have played in 
offenses committed by 
servicemembers or veterans. 
Given the sacrifices our 
veterans have made, legal advocates such as 
Hunter are urging judges and prosecutors "to take 
a look at this issue with fresh eyes." Where they 
find "underlying psychological injury," courts 
should consider "a therapeutic response" rather 
than convictions and sentences that will follow 
veterans throughout their lives. 

The message is being received. "With lower level 
offenses, more judges are deciding it doesn't make 
sense to convict these people if they have an 
opportunity to get the help they need," Hunter 
said. Offenders often enter no-contest pleas and 
agree to get treatment, thus avoiding convictions. 

But PTSD or TBI can't be "get-out-of-jail-free" 
cards, which remains a worry for prosecutors, 
Hunter said. Before treatment can replace jail time, 
veterans need to take responsibility for what 
they've done, admit they've got a problem and get 
the help they need. 

Tom Philpott, a former Coast Guardsman, has 
written about veterans and military personnel issues 
for more than 30 years. 
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ADVERTISEMENT 



Discovered: Three Kings' Silver 
Coin from the Time of Jesus' Birth 




Imagine holding in the palm of your hand an ancient silver coin 
minted by of one the three kings who sent their emissaries to 
witness the birth of the baby Jesus. Imagine owning a coin that 
was touched by the people who walked among Jesus during 
his years on earth. Today, through an exclusive release by 
GovMint.com you can own an authentic silver Drachma, 
saved from destruction and preserved for over 2,000 years! 

Miraculous Find Garners Worldwide Attention 

Finding an ancient Silver Drachma coin anywhere in the world 
is a noteworthy event. Finding one issued by one of the "Three 
Kings" of the Bible, a coin produced by the King of Persia from 
35 BC to 5 AD and used throughout the life of Jesus Christ, is 
cause for true excitement. Intricately designed, it is a miniature 
work of art. In ancient times the Silver Drachma was struck by 
hand, one at a time, so no two are exactly alike. This was a coin 
that could have easily been used to pur- 
chase the gifts presented to the Christ Child 
and has been historically proven to have 
circulated in Jesus' lifetime. 



Very Limited at this Low Price — 

This special offer of Ancient Silver Drachmas from the time of 
Christ is made possible by a recent discovery. The quantity is 
strictly limited and once they are gone, there is no telling when, 
or if, any more will ever be found. This coin has sold nationally 
for $129.95, but while our supply 
lasts you can own this Ancient 
Silver "Three Kings" Drachma 
for just $49.95. Additional 
savings are available for multiple 
coin orders (see details). 



Specifications 



Years of Issue: 35 BC — 5 AD 
Composition: Silver 
Design: King Azes II on Horseback 
Weight: 9.65 grams (approx.) 
Diameter: 15 mm 



A Gift That 

Will 
be Treasured! 



The Parable of the Lost Drachma 

The Silver Drachma was a coin well known to Jesus and his 
followers. In one of his parables Jesus says, "Or what woman, 
having ten drachmas, if she loses one, does not light a candle 
and sweep the house and look diligently till she finds it? And 
after she has found it, she calls in her friends and says, Rejoice 
with me, for I have found the drachma that I lost" (Luke 15:8-9). 

A Precious Christmas Gift 

Your Silver "Kings" Drachma from the time of Christ will arrive 
housed in a deluxe presentation album together with historical 
information detailing this coin's amazing journey. A signed 
Certificate of Authenticity guarantees the coin is from the time 
of Christ and is sure to be cherished by friends and family. 

Prices and availability subject to change without notice. 

Quantity strictly limited at this price. Orders filled on a first-come, first-served basis. Sold out orders will be 
promptly refunded. Note: GovMint.com is a private distributor of worldwide government coin issues and is not affiliated 
with the United States Government. Facts and figures were deemed accurate as of June 2009. ©GovMint.com, 2009 



Money-Back Satisfaction Guarantee 

Purchase your Ancient Silver "King's" Drachma for a full 
month risk-free. You must be 100% satisfied or simply return 
it within 30 days via insured mail for a prompt refund of the 
purchase price. 

Ancient Silver "King's" Drachma Coin Just $49.95 each plus S&H 
Buy More and Save 

FREE ancient Biblical bronze coin from the Holy Land with 
any order of 3 or more Drachmas! 
THREE Ancient Silver "King's" Drachma Coins 
Just $44.95 each plus S&H Save $5 per coin! 

FIVE or MORE Ancient Silver "King's" Drachma Coins 
Just $39.95 each plus S&H Save $10 per coin! 

Toil-Free 24 hours a day 1-888-201-7057 



Promotional Code CSD140 

Please mention this code when you call. 



We can also accept your check by phone. To order by mail call for details. 

[3 GovMint.com 

YOUR ONE BEST SOURCE FOR COINS WORLDWIDE 

14101 Southcross Drive W., Dept. CSD140, Burnsville, Minnesota 55337 
www.Go vMint .com 
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Holiday Honors 



A Maine businessman describes 
how one year of extra inventory led 
to a nationwide act of remembrance 
at Christmastime. 

BY DENNIS McCAFFERTY 

Starting the first week of November, workers at 
the Worcester Wreath Co. in Harrington, Maine, 
assemble thousands of Christmas wreaths made 
from lush, green balsam fir trees. Each wreath 
measures 20 inches across. Then, nearly 100 
volunteers arrive on a Sunday morning in Decem- 
ber to decorate them with crimson bows and 
matching ornaments. That afternoon, they pack 
the wreaths into a couple of tractor-trailers and - 
escorted by as many as 100 other vehicles driven 
by volunteers - the convoy treks 770 miles south 
along U.S. Route 1, all the way to Arlington 
National Cemetery, where American Legion 
members and thousands of other volunteers 
carefully place the wreaths at grave sites of those 
who served their country. At about 350 other 
cemeteries around the country, similar ceremonies 
take place at the same time. 



Coordinating it all, in his leather farm jacket and 
baseball cap, is Morrill Worcester, who started the 
effort in 1992 - back when he had no volunteers 
and still managed to get 5,000 wreaths to Arling- 
ton. This year, he expects to place more than 
100,000 wreaths (at least 15,000 at Arlington) and 
the remainder at other cemeteries nationwide - 
all made possible by his nonprofit foundation, 
Wreaths Across America. 

Ever since he first visited Arlington at age 12, 
Worcester has been spellbound by the cemetery's 
quiet power. "I was so overtaken by the enormity 
of it all," recalls Worcester, who turns 60 on 
Christmas Eve. "It seemed to go on forever. Yet ev- 
erything was nice and clean and quiet, and every 
gravestone seemed to be lined up so perfectly." 

After that trip, Worcester went on to become 
a successful entrepreneur. He sold sweet corn, 
carrots and other produce at roadside stands. 
He built a concrete-manufacturing enterprise. 
He bought a professional basketball team, the 

above: Sailors place wreaths on headstones at Arlington 
National Cemetery in Virginia. Every year, volunteers travel from 
as far away as Maine to participate in the annual wreath-lay- 
ing. AP/Ron Edmonds 
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Maine Lumberjacks, from the old Continental 
Basketball Association. And he started his Worces- 
ter Wreath Co., a top supplier to L.L. Bean's 
holiday product line for over a quarter-century. 
That for-profit company was what launched 
Wreaths Across America. 

Comments from visitors to the foundation's Web 
site capture the immense geographic and emotion- 
al sweep of the project. From Evesham, England, 
a gentleman named Douglas Harrison inquires 
about getting a 
wreath for a friend 
from long ago 
whom he believes 
is now buried at 
Arlington. In 
Rittman, Ohio, 
students collect 
loose change to 
raise $3,036 for 
wreaths. And this 
from a woman 
only identified as 
Donna, who lives 
in Pennsylvania: 
"My sisters and I 
were on our 
annual visit to 
Beverly to remem- 
ber my mom's 
brother, William 
Hesselbacher Jr., 
who died in World 
War II at age 
of 22, and when we arrived, the Wreaths Across 
America Ceremony was about to begin. We were 
very fortunate to attend .... We have often won- 
dered who the men were who lay next to our 
uncle, and if they are still remembered after all 
these years. Let's not forget them." 

Thanks to Worcester and his volunteers, these 
veterans aren't forgotten. The project founder 
recently spoke with The American Legion Magazine. 

Q: How did all of this begin? 
A: It started by accident. At the end of the Christ- 
mas buying season in 1992, I realized I'd have 
5,000 wreaths left over once I filled my suppliers' 
orders. I had a good year that year, but I was still 
way over in inventory. These were still very nice 
wreaths, very fresh and well assembled, and I 
didn't want to waste them. I thought it would be 
worthwhile to place them at the graves in Arling- 
ton. I had to get clearance, so I contacted the office 




Xiomara Ayala completes a wreath at the Worcester Wreath Co, 
in Harrington, Maine. The company produces 500,000 wreaths 
for the holiday season, of which volunteers place 15,000 at 
Arlington National Cemetery, free of charge. AP/Robert F. Bukaty 



of Sen. Olympia Snowe, who was a congresswom- 
an at the time. The next day, they told me I could 
take my wreaths to Arlington. I got a truck donat- 
ed to me, and my son, a couple of my employees, 
and I drove to Washington. When we arrived, we 
had about a dozen volunteers show up, including 
several from The American Legion. I don't know 
how, but they found out about us, and they just 
were waiting at the cemetery. With their help, it 
took us six hours to get all of the wreaths placed. 

Q: How did it grow 
from there? 

A: For the first 14 years, 
it didn't. I went the longest 
time just doing this my way. 
It was my own personal 
thing to do, I figured. After 
a while, we got up to 
100 volunteers to help us 
place the wreaths at 
Arlington. But in 2005, a 
photographer took a very 
nice picture of one of the 
wreaths, and he put it on his 
Web site, along with a poem. 
That summer, we were 
getting calls and e-mails 
from people all over the 
world, sending us contribu- 
tions and asking us how 
they could help. At the time, 
we didn't have the nonprofit, 
so we couldn't accept any of 
their money. We literally had to send it back. But 
we soon established the foundation, and we 
expanded to cemeteries nationwide, because we 
realize that veterans are buried all over the 
country. By 2007, we expanded to about 
35,000 wreaths overall. Last year, we did 105,724. 
My company doesn't donate every one, either. We 
donated 28,000 last year. The rest are provided 
through contributions from individuals and 
businesses and community groups. 

Q: You make quite an annual journey to deliver 
the wreaths. Describe the experience. 
A: It really can be something. We'll make 26 stops. 
There are so many towns that want to present 
something to us, or communities where people 
are just sitting by the road, waiting. We're always 
running late, too, because we have quite a lot 
of vehicles with all the trucks and the motorcy- 
cles. In Rye, N.Y., they gave me the key to the city 
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Morrill Worchester is a friend of former Olympic and college baseball coach Dr. John 
Winkin. Every year, Winkin, who served under Adm. William F. Halseyin the Pacific during 
World War II, traveled to Arlington to lay a wreath at Halsey's grave until a stroke made the 
journey impossible. Since then, Worchester has personally laid a wreath at the headstone 
to honor the service of both his friend and Halsey. 



beginning, of course. We 
can't do it without the 
support of the Legion and all 
the other groups that help 
out. In March, the American 
Legion Auxiliary awarded me 
its Public Spirit Award. I was 
very humbled to receive it. 
When I said a few remarks, 
I recognized a woman from 
the Legion who was with 
us on that very first day that 
we brought the wreaths. 
I acknowledged her to the 
audience. I didn't even recall 
her name, but I remembered 
what she did for us that day. 



and staged their own wreath-laying ceremony. 
In Old Saybrook, Conn., they really rolled out 
the red carpet. They had a huge ceremony, fed 
us a chicken dinner and put us up in a local hotel 
for the night. The next day, they cooked us eggs 
and bacon. Sometimes, it's something 
simple that touches you. We once saw a 
guy on the side of the road with a 
lantern in the dark of night. He started 
waving this huge American flag that he 
had. Totally thrilled to see us. 



Q: What kind of feedback do 
you get from families of the 
deceased? 

A: We get all kinds of 
wonderful e-mails and letters 
and cards. So many say that they went to the grave 
of their dad or granddad or brother and discovered 
the wreath. They tell us they had no idea it was 
there, and they're so appreciative that someone 
remembered their loved one. 



Q: What memories are most vivid 
from actually placing the wreaths at 
Arlington? 

A: I'll never forget one. It was two years 
ago and my wife, Karen, and I were placing 
wreaths at a section there. We went to the edge of 
a hill and saw a horse-drawn caisson with a 
casket. There was just one car behind it, so you 
know the person who died didn't have many 
people to attend the burial ceremony. But as soon 
as people heard those horses - and there were 
thousands of people at Arlington that day because 
of our wreaths - everybody stopped what they 
were doing. They took their hats off and placed 
their hands over their hearts. My wife had tears in 
her eyes. 

Q: How has The American Legion been involved? 
A: The Legion has been there from the very 



WREATHS ACROSS AMERICA 

Learn more about the wreaths 
project, including how to start a 
local drive: 

www.wreathsacrossamerica.org 

Wreaths Across America 

P.O. Box 256 
Harrington, ME 04643 



Q: Do young people 
participate too? 
A: That's one of the prime 
focuses of Wreaths Across 
America: to get young 
people involved. With all 
the volunteers we now 
have at Arlington, you're 
going to get to place two 
wreaths at most. So we tell 
the kids and their families to take their time. Look 
at the gravestone for a while and try to get a sense 
of who this person was. We want the young people 
to really understand the sacrifices people made for 
this country. 

Q: What, ultimately, is your goal? 
A: This might sound crazy, but someday I want a 
wreath on every single veteran's grave. You're 
talking millions, of course. But that would be quite 
a message to send to the world. I hope it happens 
someday. Who knows? || 

Dennis McCafferty is a Washington-area writer 
He is a senior writer for USA Weekend. 
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INSIDE 

Soldiers and veterans need not battle suicidal thoughts alone. 

The Army and VA offer help for those with the courage to step forward. 
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BY KEN OLSEN 



Maj. Gen. Mark Graham understands the 
tragedy of suicide firsthand. His 21-year-old 
son killed himself in 2003 after struggling with 
depression. A top ROTC cadet at the University of 
Kentucky, Kevin Graham wanted to be an Army 
doctor. He quit taking his medication because he 
didn't want the Army to find out about his illness. 

Eight months later, a roadside bomb in Iraq 
took the life of Graham's other son, Jeff. 

"Both of my sons died fighting different 
battles," says Graham, deputy chief of staff for 
U.S. Army Forces Command at Fort McPherson, 
Ga. "They were both heroes to us, both great 
young men." 

Years went by before Graham spoke publicly 
about what happened. Today, he is part of the 
Army's intense push to reduce a historic spike in 
soldier suicides. He is encouraging people to talk 
frankly about the stigmas associated with mental 
health care and suicide. 

"People think if you talk about suicide, you'll 
cause somebody to do it," Graham says. "That is 
not the case. We've got to talk about it in order 
for people to know it's OK to come forward and 
get help. We have to educate people to know it's a 
sign of strength - not weakness - to get help." 

These are messages the military urgently hopes 
the troops will heed. More than 600 soldiers and 
Marines killed themselves between 2003 and 
2008 - the equivalent of a battalion task force. 
Another 177 active-duty and inactive-duty reserve 
soldiers reportedly had taken their own lives by 
the end of September - 61 were still under inves- 
tigation at the time - putting the Army on track 
for a record number of suicides for the fifth 
consecutive year. 

"We have got to do better," Army Vice Chief of 
Staff Gen. Peter W. Chiarelli said after the suicide 
data was released. "We are trying every remedy 
and seeking help from outside agencies that are 
experts in suicide prevention. There isn't a 
reasonable suicide-prevention tool out there the 
Army won't potentially employ." 

Mobile behavioral health teams have become a 
part of each brigade at Fort Carson, one of the 



National Guard intervention team 
steps in to "handle any crisis' 

The call came to the Crisis Intervention Team on an 
early evening last spring. A soldier who returned from 
Iraq six months earlier was distraught over financial 
problems. After drinking heavily and perhaps taking 
prescription drugs, he climbed into his car, threatened to 
hurt himself, and drove away. His friend was concerned. 

The Crisis Team contacted police in the soldier's 
community and joined officers in canvassing his known 
hangouts. When they found him, police took the 
troubled soldier to a VA hospital for treatment instead of 
jail because the crisis team was personally involved. 

That's typical for the Indiana National Guard. 

"When we're the ones who call the police, 90 percent 
of our soldiers are not taken to jail; they escort them to 
the hospital because we're there on the ground," says 
Lt. Col. Ross Waltemath, head of civil-military operations 
for the Indiana Guard. 

Waltemath runs one of the few comprehensive 
National Guard crisis groups in the country. It includes 
specialists in behavioral health and suicide prevention 
and intervention, a sexual-assault victims advocate, 
a drug- and alcohol-counseling resource expert, and 
a chaplain. While the National Guard has established 
individual programs in these areas throughout 
the country, Indiana is one of two states to bring 
them together under one roof, thanks to the 
foresight of Maj. Gen. R. Martin Umbarger, the state's 
adjutant general. 

"We can handle any crisis - from spiritual to alcohol 
to domestic - from one office," Waltemath says. There's 
ample demand. Waltemath's team gets called almost 
daily. A bad week brings eight to 10 calls, he says. 

Indiana currently has two crisis-intervention teams, 
with plans to expand until every major National Guard 
command in the state has its own group. When they get 
a call that a soldier is in trouble - most often the call 
comes from a family member - they climb in a van along 
with a leader from the soldier's unit and drive to 
wherever there is a soldier in need. 

"It's like pushing the red button in a hospital when 
somebody calls code," Waltemath says. "Everybody 
comes running." 

- Ken Olsen 
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world's largest Army bases. That makes it routine 
business for a soldier to seek help. "You go see 
the S-l for a personnel action, to the medical 
clinic to get your stuff done, or go by and see the 
behavioral-health guys," Graham says. "So it's 
OK. It's accepted by the soldiers and leaders." 

The Army also has dramatically increased its 
suicide-prevention efforts. All 1.1 million soldiers 
were pulled from their normal duties over a 
six-week period last spring to learn ways to recog- 
nize suicidal behavior, and help fellow soldiers 
who are distressed or showing signs of suicide. 
This includes asking troubled soldiers if they are 
considering, or have considered, taking their own 
lives. "Normally, if they have, they will tell you," 
Graham says. "When they do, you don't just say, 
'Hey, you need to go get help.' You take them to 
get help, right then." 

Annual suicide-prevention training will be 
provided Army-wide, emphasizing the common 
causes of suicidal behavior and the critical role 
Army leaders, friends, co-workers and families 
play in helping soldiers. In addition, the Army 
created a suicide-prevention task force that made 
dozens of improvements to programs and recruited 
additional psychological- and behavioral-health 
counselors, says Army spokesman Wayne V. Hall. 



A Comprehensive Soldier Fitness program is 
now used throughout the Army, the National 
Guard and Army Reserve that places the same 
emphasis on mental health as physical health 
and fitness. A similar program is planned for 
family members and civilians who work for the 
Army. Chaplains also are leading relationship- 
strengthening programs, called Strong Bonds, for 
soldiers and families. A separate effort, Battle- 
mind, helps troops and families prepare for the 
stresses of war and identify potential mental- 
health issues. The Navy and Marine Corps have 
likewise stepped up suicide-prevention efforts. 

Last November, the Army contracted with the 
National Institutes of Mental Health to conduct a 
five-year, $50 million study on soldier suicides 
that will help guide future prevention efforts. 

The Army faces the challenge, understanding 
that it is daunting, long-term and unpredictable. 

"Suicide is one of the most complex public- 
health problems," says Dr. Mark Kaplan, a profes- 
sor of community health at Portland State Univer- 
sity who served on the VA's Blue Ribbon Work 
Group on Suicide Prevention last year. "With all 
that we've learned, the suicide rate has not 
changed that much over time. The bottom line is, 
there's so much we don't understand." 
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That's true for all suicides, military or other- 
wise, in part because of a lack of data. The 
National Center for Health Statistics estimates 
there are 33,000 suicides in the United States each 
year. "We might be underestimating suicides in 
the general population by 25 to 50 percent," 
Kaplan says. 

Because of the lack of comprehensive data, 
Kaplan and other researchers are wary of 
drawing conclusions about what's happening in 
the military. 

"The evidence regarding combat-related experi- 
ence seems to be mixed," he says. "There's often a 
lag time between combat exposure and post-trau- 
matic stress disorder. Even World War II veterans, 
40 years later, might experience the toll of PTSD." 

Soldier suicides over the past six years illustrate 
how difficult it is to find definitive answers. The 
Army acknowledges that repeated deployments 
may be contributing to the overall increase in 
numbers, but that's only part of the issue. Rough- 
ly 40 percent of soldiers and 35 percent of Ma- 
rines who have taken their own lives since 2003 
never deployed to Iraq or Afghanistan. A recent 
Army study also concluded that the majority of 
U.S. soldiers in Iraq and Afghanistan who killed 
themselves did so during their first deployment. 
Suicides aren't just occurring among soldiers 
serving in the global war on terror. 

"We have other veterans trying to commit 
suicide - guys who served in Vietnam, Korea, 
World War II, the Gulf War and Panama," says 
Jim Deremo, The American Legion's department 
service officer in North Dakota. He helped start 
Courage Carries On, a suicide-prevention cam- 
paign that reaches out to veterans and service- 
members in his state. Deremo says he sees an 
increase in PTSD among veterans after they 
retire. "When you are busy working and raising 
a family, you don't have time to think about it." 

Elements of the problem are often traced back 
to date back to the Civil War, when soldiers were 
first allowed to take their guns home. 

"That's when we see the rise in the number of 
suicides by firearms," Kaplan says. He points to a 
June 1865 New York Times obituary detailing how 
the man who fired the first shot on Fort Sumter 
later turned his gun on himself. 

"Ownership and possession of firearms is very 
high among people who successfully complete 
suicide," Kaplan says. "Suicide involving guns 
provides a very limited window to intervene." 



More, or just better tracking? 

For the fifth consecutive year, the Army faces a record 
number of suicides in its ranks. By the end of September, 
177 soldiers reportedly had taken their own lives, of which 
61 cases are still under investigation. During the same 
seven months of 2008, there were 111 suicides. 

The numbers are significant, but suicide experts 
caution against drawing conclusions. 

'There are too many unknowns," says Mark Kaplan, a 
professor of community health at Portland State 
University who specializes in the study of suicide. "Are 
there more suicides? Or are we better at detecting 
suicide? One of the reasons we may be seeing higher 
numbers is that we are better at tracking these cases and 
determining that they are suicides." 

The Army, meanwhile, is trying to understand which of 
its suicide-prevention programs is working as it tries to 
reverse the trend. 

"It's not that the Army lacks programs to confront the 
problem of suicide," says Brig. Gen. Colleen McGuire, 
director of the Army Suicide Prevention Task Force. "The 
long-term challenge is determining which programs are 
most effective for our soldiers." 

Army spokesman Wayne Hall adds, "All we can do is 
everything we can do to change the culture, change 
people's thought processes and make people aware so 
they can recognize the signs and help their buddies." 

The suicide trend reveals the need to learn more about 
what prompts people to take their own lives. Studies 
suggest there's something about the military experience, 
broadly defined, that contributes to suicide risk. One 
element could be the military's cultural taboo on 
expressing feelings, Kaplan says: "You are supposed to 
suspend your emotions when you go to war." 

Problems that soldiers bring from their civilian lives also 
may prompt a crisis once they return from combat. 
Researchers at the University of Manchester concluded that 
young men were at higher risk of suicide after leaving the 
United Kingdom's armed forces. "This may reflect pre- 
service vulnerabilities rather than factors related to service 
experiences or discharge," the study stated. 

Kaplan sums it up this way: "There is not one single thing 
that precipitates a tragic death by suicide. This is not like 
lung cancer, which we know is caused by smoking." 

A study in the September Journal of Trauma also found 
that male and female veterans are more likely to kill 
themselves with guns than members of the general 
population. Despite the increasing number of females 
serving in the U.S. military, there's a significant lack of 
information about female veterans who take their own 
lives. Effective suicide prevention, the study says, will 
require addressing how easily veterans - especially 
females - obtain firearms, and how often they use one to 
commit suicide. 
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Pain vs. Death. Tammy Schroeder has reached for 
a gun many times. "The pain is so bad that death 
is the only alternative," she says. The Air Force 
veteran has fought suicidal urges since she was 
raped while on active duty in 1983. "When you 
are sticking a gun in your mouth, you think, 
This is Utopia. The pain is going to be over.' 
Unless you've been where I've been, you can't 
understand it." 

Schroeder plunged into depression and started 
self-medicating with alcohol and over-the-counter 
drugs. She lost her marriage, her 2-year old and 
her infant. "It's not what he did to me," she says 
of the perpetrator. "It's what he took from me." 

Two decades later, Schroeder finally told her 
story to a fellow veteran at the South Dakota 
American Legion's Mid-Winter Conference. That 
woman, Terry Towns, was office manager for the 
Sioux Falls Vet Center and got Schroeder in touch 
with counselors. It saved her life. 

"I got such outstanding care," says Schroeder, 
who is featured in the Courage Carries On 
campaign as someone who benefited from 
seeking help. Even today, she keeps the tele- 
phone numbers for suicide-prevention hotlines 
on her refrigerator. 

Although it took Schroeder years to seek 
counseling, most male soldiers never reach out. 
"So many people who are returning after multiple 
deployments are men who don't want to talk 
about their problems," says Kaplan, the Portland 
State University suicide expert. The stigma of 
mental illness remains powerful. So the question 
for the military is, "How do you educate young 
soldiers to seek help?" 

"I think the way we get rid of the stigma is that 
we continue to educate others and talk about it, " 
Graham says, "and let people know there is help, 
there is care for you out there. Going to behav- 
ioral health doesn't mean someone is crazy. It 
means something is wrong." 

Psychological problems are not always the issue. 
Many military suicides involve younger soldiers 
with relationship or financial problems - and 
easy access to firearms. 

"Men feel very uncomfortable when the ground 
shifts under them," Kaplan says. "They succumb 
to a sense of shame, a loss of control. Suicide is a 
way of taking control over their life." 

Financial and family issues, he says, could be 
dealt with by social workers instead of counselors, 
which would reduce the stigma associated with 
getting help. 



VA calls suicide rate among 
veterans "unacceptable" 

Every 16 minutes, someone in the United States 
commits suicide; each year, about 5,000 of those victims 
are veterans. Such numbers are unacceptable, said Dr. Jan 
Kemp, VA's national suicide-prevention coordinator. 

"It's a very tragic situation when someone suffers the 
conflicts of war and undergoes the trials and tribulations 
of being put in harm's way, survives that, then comes 
home and chooses to die by suicide," said Kemp, 
addressing attendees at The American Legion's 
91st National Convention in Louisville, Ky., on Aug. 22. 

"We're failing them. It's all of our responsibility to own 
up to that. There's no reason any veteran in the United 
States of America should die by his own hand because he 
thinks people don't care, and that there's no way to make 
that situation better." 

While many officials and experts are concerned about 
suicide attempts among recently returned veterans, 
Kemp said she's equally concerned about the older 
veterans population. 

"We're all starting to suffer some losses," she said. 
"Friends of ours are dying or getting into terminal or 
chronic illnesses. There have been some economic 
changes. Retirement isn't what it used to be for some of 
us. Those are really critical times in people's lives." 

VA has established a comprehensive suicide- 
prevention program, which includes coordinators at 
every VA medical center, pocket-sized suicide risk- 
assessment cards, and a national suicide-prevention 
hotline. The center is open 24 hours a day, seven days a 
week, with the option to speak to a veteran at all times. 

Organizations such as The American Legion play a key 
role in the fight to prevent suicides among veterans. 

"Your main goal in helping us do this is to carry that 
(hotline) number with you at all times, to carry those 
cards," she said. "Keep them in your (post) to make sure 
people have access to those, and to say, Tm going to 
make this call for you. I'll help you do this.' Or, 'Here's the 
number. Let me know when you've called.'" 

Legionnaires can also help Kemp's office by taking part 
in VA's SAVE program: search for possible signs of suicide, 
ask questions, validate the life of a potential suicide 
victim, and encourage treatment and expedite the process 
of getting help. 

"Suicide risk assessment is a process, not an event," 
Kemp said. "Most suicidal ideas are associated with the 
presence of an underlying, treatable disorder. We are 
relying on all of you to help us out." 
VA National Suicide Prevention Hotline: 
(800) 273-8255 (dial 1) 

Online: www.suicidepreventionlifeline.org/ 
veterans/default.aspx 
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It's the summer of 
1944 and a weath- 
ered U.S. sergeant is 
walking in Rome only 
days after the Allied 
Liberation. There is a 
joyous mood in the streets and this 
tough soldier wants to remember 
this day. He's only weeks away from 
returning home. He finds an inter- 
esting timepiece in a store just off 
the Via Veneto and he decides to 
splurge a little on this memento. 
He loved the way it felt in his hand, 
and the complex move- 
ment inside the case 
intrigued him. He really 
liked the hunter's back 
that opened to a secret 
compartment. He 
thought that he could 
squeeze a picture of his 
wife and new daughter 
in the case back. He 
wrote home that now 
he could count the 
hours until he returned 
to the States. This watch 
went on to survive some 
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The Ritorno watch back 
opens to reveal a special 
compartment for a 
keepsake picture or 
can be engraved. 



harrowing flights in a B-24 bomber 
and somehow made it back to the 
U.S. Besides the Purple Heart and 
the Bronze Star, my father cherished 
this watch because it was a reminder 
of the best part of the war for any 
soldier — the homecoming. 

He nicknamed the watch Ritorno for 
homecoming, and the rare heirloom 
is now valued at $42,000 according 
to The Complete Guide to Watches. But 
to our family, it is just a reminder 
that nothing is more beautiful than 
the smile of a healthy returning GI. 

We wanted to bring this 
little piece of personal 
history back to life in a 
faithful reproduction of 
the original design. We've 
used a 22- jeweled move- 
ment reminiscent of the 
best watches of the 1940s 
and we built this watch 
with $26 million worth 
of Swiss built precision 
machinery. We then test 
it for 15 days on Swiss 
made calibrators to insure 



accuracy to only seconds a day. The 
movement displays the day and date 
on the antique satin finished face 
and the sweep second hand lets any 
watch expert know that it has a fine 
automatic movement, not a mass- 
produced quartz movement. If you 
enjoy the rare, the classic, and the 
museum quality, we have a limited 
number of Ritornos available. We 
hope that it will remind you to 
take time to remember what is 
truly valuable. If you are not 
completely satisfied, simply return 
it within 30 days for a full refund 
of the purchase price. 

Stauer 1944 Ritorno §£47 
Now only $99 + S&P 

800-806-1646 



Promotional Code RTN225-02 
Please mention this when you call. 



To order by mail, please call for details. 



Suuer 



14101 Southcross Drive W., Dept. RTN225-02 
Burnsville, Minnesota 55337 



For fastest service, call toll-free 24 hours a day 800-806- 1 646 H2 M S fzl 

Learn more about the history of the 1944 classic at www.stauer.com 



Lt. Col. Ross Waltemath, of the Indiana National 
Guard, agrees. "The majority of our folks who are 
in crisis have marital problems or financial prob- 
lems, not psychological problems." 

Transition Assistance. Kaplan says a more seam- 
less transition from the military to VA and 
civilian life can reduce the stress on soldiers who 
are demobilizing or leaving the service. Travis 
Rhoads knows this territory firsthand. He re- 
enlisted in 2007, following a three-year break 
from the Army, after finding it difficult to support 
his wife and four children as a truck driver for a 
soft-drink company. Four months into his combat 
tour in Iraq, he tried to kill himself. 

Rhoads was shipped home and enrolled in a 
program designed to streamline the handoff of 
servicemembers from DoD to VA. Instead, it took 
a year for him to make his way through the 
system, get the medical exams, and receive a 
disability rating so he could be placed on long- 
term temporary medical leave from the Army. 
The delays, paperwork and uncertainty exacer- 
bated his anxiety, making it hard to find a job. 

"There I am, trying to juggle so much with 
finances and my medical board, keep my treat- 
ment going and keep my sanity," Rhoads says. 
"I don't know how many times I had to ask, 
'Where's my paperwork?' I'm exhausted." 

Adele Kubein watched her daughter go through 
a frustrating three-year transition from the 
military to VA after she came home from Iraq in 
2004 with a broken leg, traumatic brain injury 
and a battered, suicidal mind. Her daughter had 
served in combat for 10 months as a .50-caliber 
gunner and field mechanic with the Oregon 
Army National Guard. "She was a total wreck. 
I went to the barracks and there she was at the 
end of the hall with a cane, bent over and 
crying," Kubein says. 

She believes the counseling offered by the 
Returning Veterans Project saved her daughter's 
life. The Oregon-based group, staffed by counsel- 
ors who provide free services to servicemembers 
and families, arranged for a therapist with combat 
experience in Vietnam to care for her daughter. 

Such concerns resonate with the people who 
established Courage Carries On. Despite assur- 
ances from the military, many servicemembers 
still believe counseling will hurt their careers, 
Deremo says. Some veterans, especially from the 
Vietnam era, refuse to go to VA because of how 
they were treated when they first returned home. 




Where to turn for help 

New suicide-prevention resources are available to help 
reduce suicides in the U.S. military and among veterans, 
including: 

VA Suicide Prevention Lifeline/National Suicide 
Prevention Lifeline: (800) 273-TALK (8255) 

Military OneSource Crisis Intervention Line: 
(800) 342-9647 

Wounded Soldier and Family Hotline: (800) 984-8523 
Tragedy Assistance Program: (800) 959-TAPS (8277) 

Web sites 

Navy Suicide Prevention: www.suicide.navy.mil 
Marine Corps: www.usmc-mccs.org/suicideprevent 
Tragedy Assistance Program: www.taps.org/ 
Courage Carries On: www.couragecarrieson.org 
The American Legion: www.legion.org 
Returning Veterans Project: returningveterans.org 

Other resources 

The North Dakota American Legion offers its Courage 
Carries On program to other state Legions for a minimal 
charge. Contact Jim Deremo, North Dakota Legion 
department service officer, at (701) 451-4646 or e-mail 
jim.deremo@va.gov. 

To learn more about the Indiana National Guard's mobile 
crisis intervention teams, contact Lt. Col. Ross Waltemath, 
(800) 237-2850, ext. 85450, or Capt. Elizabeth Williams, 
(317) 247-3300, ext. 85474. 



That's tragic. "Don't wait 23 years to get help 
like I did," Schroeder says. "You hurt so many 
other people." For her, there's an equally pressing 
reason to make the call whenever she's feeling 
her worst. "If I kill myself," she says, remember- 
ing the man who assaulted her more than 20 
years ago, "he's won." Q 

Ken Olsen is a freelance writer and frequent 
contributor to The American Legion Magazine. 
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enue, Neuragen, USA 

Name : Russell Murray 

Date of Birth: June 09, 1966 
Age: 4 3 Gender: M Homeopathic 

Occupation: Bus Driver 



Diagnosis : Diabetic Nerve Pain Sufferer 

Symptoms : Suffers from burning/ shooting pain in feet. 
Can be described as "pins and needles" 

Recommended Relief: Neuragen® 

Neuragen - Relief now! 

About $1 per day. Clinically proven. 
NerVe Pain Relief Night Alld Ddy Non-prescription. No painful burning. 




Fast Relief 
from Nerve 
Related Pain C 

■ Buriimri h 

Topi,-fll Olmrmt-nt ® 
0.17 ILdz.o -,,1: V^l 



SAVE $5 



on Neuragen. Visit www.neuragen.com/coupon and enter code D100958F6 



Neuragen may be purchased 
at leading pharmacies including 



CVS/pharmacy Wa£gAee*cdL 



1-888-234-7256 
www.neuragen.com 



© 2009 Origin BioMed Inc. 
Neuragen is a registered 
trademark of Origin BioMed Inc. 
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SPECIAL 
DISCOUNT OFFER! 

Source Code 024/9039 



•ten* 

est. 1944 

GiftsOin GoodTaste ' 

Introductory Offer! 

Taste Figi's quality with our incredible Holiday Festival! 
This generous gift delivers Wisconsin's fine Cheeses, 
Smokehouse Sausages and More. 
An impressive gathering of our tastiest treats to explore 
and enjoy. Grade A Wisconsin Sharp Cheddar, Colby Impressive! 
and more Cheeses, Cheese Spreads, Smoked Beef o°deikfous va°riet dS 

Sausages, layered Tortes, creamy Milk Chocolate, ^o^oniy $29*99^ 

and more. A true feast for friends, family, 
and co-workers. Net wt. 3 lbs. 5 oz. 
Gift 4542 $5&9Q 

Only $29.99! m 

*Add $4.25 for shipping 
and handling per item. 



Order Today! Shop online at www.figis.com or call 1-800-422-3444 and mention source code 024/9039 

Offer expires December 3 1 , 2009 61 N . FS A9 






On Christmas Eve 1943, 
three unexpected visitors 
brought peace to a 
war-torn Italian town. 

BY ANTHONY V. CERVONE 



yas born in the little town of Giovinazzo, 
typical southern Italian coastal town 
northwest of Bari. Its origins can be 
traced to the colonizing ventures of the ancient 
Greeks, and parts of the old town go back to 
Roman times. In most of the centuries since then, 
life in Giovinazzo was relatively quiet, though it 
has seen many important visitors pass through. 

The apostles Peter and Paul could have easily 
taken the eastern route on their way to Rome but 
used instead the Mediterranean to get there. St. 
Francis of Assisi probably passed through on his 
way to Bari in order to reach the Holy Land. 
Crusaders traveled from all parts of Europe, 
regrouped in Rome, got the papal blessing and 
reached Bari in order to sail to their destination. 
Later, marauding bands of pirates regularly raided 
the city, taking everything useful. Today, the 
town's main natural resources are sunshine, plenty 
of free time, and plenty of able-bodied young men 
and women without work. 

The Christmas season is the highlight of the year 
and a source of wonderful memories. When I last 
visited Giovinazzo at Christmas, in 1989, the 
holiday was celebrated the same way it has always 
been. In the evening, we could hear the sound of 
fireworks in the streets and piazzas. It was cold 
and wet; the street lights only accentuated the 
dreary atmosphere of the evening. I remember 
watching on television ghastly images of the 
Romanian dictator, Nicolae Ceausescu, who had 
just been captured, defiantly demanding an 
immediate release. 

Such images reminded me of similar circum- 
stances when Italian dictator Benito Mussolini was 
captured in 1945. And my thoughts took me to the 
war I grew up in - on another Christmas Eve, 
when the darkness and deprivation of our lives 
were interrupted by an intervention of goodness. 
That year, even though the war was at its height, 



from Texas 



my father, Vito, built a presepio (Nativity scene) to 
prepare for the celebration of Christ's birth. When 
it was finished, he carefully unwrapped figurines 
that would populate the scene: Mary, Joseph and a 
manger for Jesus; an ox, donkey, shepherds and 
sheep. Then Vito placed more figurines to depict 
everyday life at the time of Christ: a fisherman 
with his pole (placed by a brook with running 
water), a woman washing clothes, and a butcher. 

The three Magi, initially placed at the farthest 
point from the main grotto of the presepio, were 
moved almost daily so their arrival would coincide 
with the 12 nights after the birth of Gesubambino 
(Baby Jesus). 

Finally, Christmas Eve came. Everyone was 
dressed in his best clothes and, at about midnight, 
a little procession was improvised, with each 
person carrying a small candle. It began with me, 
the youngest of four children, bearing the figurine 
of Baby Jesus. Everyone else followed and sang the 
traditional Italian Christmas song "Tzz scendi dalle 
stelle, o Re del Cielo" (Oh, King of Heaven, you 
come down from the stars). Not everyone sang in 
tune or in unison, but it did not matter. We were 
all taken by the emotion of the moment, as we 
asked Gesubambino to come and bring us peace 
and happiness. 

Christmas 1943 was memorable for other rea- 
sons. My father had recently returned from Alba- 
nia, where he had worked building roads, but now 
had no job because of the uncertain political and 
military situation. The Americans had invaded 
Sicily the previous summer and - along with 
British, Indian, Moroccan, Yugoslavian and Polish 
forces - were making their way north. The Ger- 
mans, who left Giovinazzo in September, were 
regrouping and preparing a counterattack to stop 
the invaders on a line from Cassino eastward to 
the Adriatic that they called the Gustav Line. 

By winter, U.S. and British military convoys 
were heading north on State Road 16, which 
crossed our town. From our home across from 
the railway station, we observed similar troop 
movements on flat-car trains. 

One evening in mid-December, as my brother 
Paolo was crossing the highway on his way home, 
a Jeep with lights dimmed and with three human 
shadows on board stopped in front of him. They 
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were U.S. soldiers looking for a cantina where they 
could order a glass of wine. It was late and my 
brother told them that the only cantina in town was 
already closed; he suggested instead that they could 
come to our home, where my father spoke English 
and would be happy to offer them a glass of wine. 

The Americans invited my brother aboard the 
Jeep and, in a few minutes, they were at our 
doorstep. My father welcomed them warmly. 
They turned out to be three airmen from Texas, 
stationed at the Gioia del Colle air base not far 
from Giovinazzo. From my 5-year-old perspective, 
they looked very tall, carried huge pistols, and 
were very courteous. 

My father, Vito, told them he had been a soldier 
in the U.S. Army during the First World War and 
had fought at Verdun. He then showed them his 
two medals and discharge papers; all that was 
news to me. Later, I came to understand why such 
information had been kept quiet over the years: 
the Fascists had looked at my father with some 
suspicion because he had been a U.S. citizen. 

The American pilots, feeling comfortable and 
secure in our house, embarked on a long and 
amiable conversation with Papa. Of course, I did 
not understand English. But I thought it was rather 
strange and confusing that the enemy who had 
caused us so much fear and anxiety for two years 
with their aerial bombardments should be not only 
in my home, but also be so friendly and congenial. 

I looked at my father's face and saw he was 
happy. His fear that, for whatever reason, they 
might take him away was soon dispelled. 

When the conversation ended, the only bottle of 
wine we had was empty. My father apologized for 
not having any more wine or food to offer them, 
and the Americans thanked my parents for their 
hospitality. The three airmen said only that they 
would return to see us before they shipped out. 

Throughout the war, food had become more 
scarce for us. Meat, sugar, fish and butter were the 
first items to disappear completely from our table. 
Everything was strictly rationed. The Fascist rank 
and file, from the mayor on down, were well fed; 
the few land-owning families and the clergy ate 
moderately well, and the rest of us just had to make 
do. One night, my older sister told my mother that I 
was crying from hunger. Her reply was to put me to 
bed anyway, because there was no food. 

Two days before Christmas, the presepio was 
completed and ready for the following night's 
ceremony. Yet there was sadness in the air despite 
my parents' attempt to disguise it, for there was no 
food to serve for the traditional Christmas Eve 



dinner. During the day, I noticed my father stand- 
ing in front of the presepio whispering, "Gesubam- 
bino, pensaci tu" (Please, Christ Child, help us). 

That evening, the U.S. Jeep stopped in front of 
our home and out came the three Texan pilots, 
their arms filled with food of all types: canned 
corned beef, a whole cooked ham, a whole turkey, 
gallon cans of powdered milk and powdered eggs, 
chocolate bars, chewing gum, cigarettes, nylon 
stockings and other assorted goods my family had 
not seen for years. 

We all stood there and watched the unloading 
operation, speechless. As my father tried to find 
words of thanks, he was clearly overwhelmed 
by such abundance. My mother began to prepare 
dinner with the practicality and lightning speed 
that women show in such situations. By the 
time the family and guests had settled down 
from the excitement, my mother was bringing 
dinner to the table. 

The pilots thanked her but said they had already 
eaten at the base; the food was all for us to enjoy. 
But they joined us at the table, sipped wine, and 
watched with smiles and satisfaction the effect of 
their generosity. Thus, the Christmas Eve dinner 
that only a few hours before had seemed impos- 
sible became the most opulent dinner I had seen in 
my short lifetime. 

I noticed the Americans' politeness as they 
attempted to communicate with the rest of the 
family through the few Italian words they knew. 
I was intrigued that they only spoke in infinitives, 
and later realized they did not know how to 
conjugate Italian verbs. No matter. Their warmth, 
friendliness and generosity came through their 
fractured Italian. For the first time, I felt that our 
family was being protected - not only because 
of the food these Americans provided us, but 
because they had become our true liberators. 
They knew how to win the hearts and minds of 
conquered populations. Nothing and no one could 
harm us anymore. 

From that day forward, we looked at the B-17s in 
the sky and knew their bombs were not for us. On 
Christmas Eve 1943, the war ended for my family 
and for the whole town of Giovinazzo. || 

Author's note: This story is dedicated to my father, 
Vito Cervone (1892-1951). 

Anthony V. Cervone, Ph.D., is a retired professor 
of Romance languages and Latin at the University 
of Central Florida in Orlando. He now resides in 
Winter Park, Fla. 
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The Last Mauser has arrived in 
America. No K98 Mauser Rifles 
remain in Europe. Prices will 
skyrocket after Christmas. 

We Searched Every Warehouse, 
These are the Last Quality Mausers 
anywhere near this low price. 

This Final Shipment has been 
sorted, tested and made ready for your selection. 

the Most Famous Mauser Rifle, the K98k was 

produced in Nazi Germany, with the Original 
WWII German Military Markings , factory 
overhauled, and preserved In military storage for 
over 60 years. 

The Best, the Original, the Mauser , copied by 
every major rifle maker, but Never Beaten . 
Mauser remains First in Strength, 
Reliability, Accuracy and Safety . 



The Perfect Gift for the Man 
who has Everything. 

Our Specialists are Ready to Help you 
with the Mauser rifle of your choice, 
plus our Money- Saving Stim Paks . 

Next year this same package 
would cost well over 
twice as much! 

Call Us Now/ 



The 



to, 



for 



Yes, we have Ammo, 

Hunting or Shooting Targets, 
For the Best in New 8mm 
Mauser Ammo, Call Us. 




For Christmas 

Over $380 Worth of 
Accessories with your Mauser 
purchase you get Stim Pak5 shown 
here - Free - while supplies last. 




Get this Original German Mauser K98k 
from WWII in Collector Grade, plus you 
get All the Free Accessories , All for 

Only $399/ 
But Not for Long; 

Your Best Investment this Mauser can 
only Increase in Value . Whether you 
Collect Shoot Re-enact or simply Pre- 
serve History, this Mauser will have mul- 
tiplied in value by the time you pass it on 
to your next generation, 

You'll Never Again See this K98k 
and this Stim Pakat Only $399/ 

This is the Real One. Get it Now/ 
Call 800-274-4124 



Your 
Satisfaction 
Is Guaranteed 



T 



Some of the Many Other Historical Treasures We Offer 



The Dueling Snipers at the Battle of Stalingrad 

The severe combat conditions and the role of the sniper in the Battle of 
Stalingrad are realistically depicted in the him "Enemy at the Gates*'. 
The DVD, a protective hard-case and other extras are included with 
every sniper rifle. 



Original German Sniper Rifle 
Mauser K98k 




Uniquely Special Mausers 

Rare Banners, Deaths Heads, 
$S% Portuguese Crests, etc. are 
becoming increasingly valuable. 

For example, the bnz and the S 
indicate the rifle shown below 
was assembled by talented pris- 
oners for the Gestapo and SS. 



As Seen 
on the 
History I 
Channel] 

Videos Available 



mutism mamttti 

PA Box 9295, Fountain Valley, CA 92728 
714596.1013 fax 714.8487208 

www.IVlauser.org 



facebook 



Presentation Grade German Lugers 

We have a small selection of Army and Navy 
Models, with dates from WWI to WWII. 



Original German Long -Eye -Relief 
Sniper Rifle K98k-ZF41 



Original Russian Sniper Rifle 
Mosin M91/30 





Your Luger comes in a 
walnut Presentation Case with 
an Iron Cross or Blue Max 
medallion appropriate to the 
period, both serialized to the Luger, 
with a hard cover Book and DVD. 




With COTA's help, 3-year-old Gabriel received a kidney from his 

father, Air Force Tech Sgt. Don Broghammer. Photo courtesy Broghammerfamily 



A Legion-supported organization, COTA helps hundreds of families each year. 



BY MARGARET DAVIDSON 

From the moment he entered this world, lit- 
tle Gabriel and those around him faced 
an uphill battle to keep him from leaving it. 
He was diagnosed with kidney failure. Doctors 
gave the infant less than a 5-percent chance of 
winning the battle. 

But Gabriel did win, with a kidney donated by 
his father, Air Force Tech Sgt. Don Broghammer, 
and assistance from the Children's Organ Trans- 
plant Association (COTA), which helped raise 
funds for transplant-related expenses. 

Today, Gabriel is a lively 3-year-old who happily 
displays a newfound strength in a photo featured 
in COTAs 2009 calendar. Only two years ago, he 
endured multiple surgeries and weeks of hospital- 
ization, with feeding tubes and medication a staple 
of his daily routine. 

Gabriel's mother, Christine, knew from tests 
during her pregnancy that her baby would face 
various medical challenges. He underwent his first 
surgery - to address bladder problems - while he 
was still in his mother's uterus. Gabriel's parents, 
who live in Rapid City, S.D., took him to large 
urban hospitals where they thought doctors could 



best respond to the medical complexities they 
faced during the delivery and subsequent proce- 
dures. Next, Gabriel faced life-threatening kidney 
problems. At 4 months old, he started dialysis 
treatment to remove the waste products his 
malfunctioning kidneys were unable to handle. 

His parents learned at the hospital how to 
administer the treatment, and they were able to 
take him home, where the dialysis continued for 
10 hours each night. They also had to feed him 
through a tube. The schedule was so demanding 
that Christine had to quit her teaching job. 

But Gabriel failed to grow enough, a common 
problem for children in similar circumstances. So 
his parents decided to pursue a transplant. 

Through friends with a child who had kidney 
failure, the Broghammers learned that the Univer- 
sity of Minnesota Medical Center was a leading 
provider of pediatric organ transplants; they 
decided to take him there. 

Testing determined that Don was a good match, 
and on Jan. 9, 2008, doctors performed a success- 
ful transplant of a kidney from father to son. 

The costs of the surgery and related expenses 





are enormous. Gabriel is "a $3 million kid," 
Christine says. "I was scared we were going to go 
broke paying all these bills." 

Before the transplant operation, the Brogham- 
mers turned to COTA for assistance. The nonprofit 
organization helps children and young adults 
with fundraising and support for the families. 
During fiscal 2008, the organization raised nearly 
$4 million for transplant-related expenses and 
helped 111 new families. 

COTA also promotes donations of organs, bone 
marrow and tissue. Patients up to 21 years old who 
need or have had a life-saving organ, bone-mar- 
row, cord-blood or stem-cell transplant are eligible. 
COTA works with individuals of any age to help 
with transplant-related costs if the need is caused 
by a genetic disease, such as cystic fibrosis or 
sickle cell anemia. 

COTAs assistance comes in many forms. The 
organization trains and organizes volunteers in 
patients' home communities, assisting them in 
planning successful fundraising events and 
activities. COTA also helps spread the word 
through local media and Web sites, and serves as 
a trustee for the funds that are raised. 

Since 1986, COTA has worked with more than 
100,000 volunteers throughout the United States to 
organize fundraising activities and donor-aware- 
ness events, raising nearly $50 million for patients. 

In addition to the cost of a transplant, bills 
include medication to prevent organ rejection, 
recipients' and families' travel to medical centers, 
families' lodging and food, follow-up lab tests and 
sometimes a subsequent transplant, which chil- 
dren like Gabriel - who receive organs from older 
persons - may need someday. 

The costs of transplant operations may not be 
fully covered by health insurance; policies vary 
widely. Many insurance companies have 
limits on the amount of medical coverage 
they will provide over a lifetime. Some 
have caps on the amount they will pay 
per year or per incident. 
And most plans have 
deductibles, which may 
be 20 percent or more of 
the transplant's costs, in 
addition to co-payments 



COTA named newest 
American Legion 
partner 

In May, the Legion's National Executive Committee 
passed a resolution adopting the Children's Organ 
Transplant Association as an official program. The 
resolution authorizes the Legion to work directly with 
COTA to promote its mutual aims and purposes of 
ensuring that children receive life-saving transplants. 

Since 1989, the Legion has provided nearly 
$250,000 in grants to COTA, which calls its nationwide 
volunteers "Miracle Makers" because of the hope 
they give to children and young adults who 
desperately need a second chance at life. 

COTA's Miracle Makers program enhances its 
effectiveness by identifying volunteers across the 
country, including Legionnaires, who will work on 
behalf of COTA and its client families. 

COTA is a national charity that provides fundraising 
assistance for children who need life-saving 
transplants. Its priority is to assure that no child or 
young adult is denied a transplant, or excluded from 
a transplant waiting list, because of financial need. All 
funds raised in honor of patients are used by COTA 
for transplant-related expenses. 

For more information: 
H www.cota.org 
£ (800)366-2682 

that patients are charged for health-care services. 

According to COTA's 2007-2008 annual report, 
"(N)o coverage pays all costs associated with a 
transplant. Even with insurance, very few families 
have the resources to pay expenses related to a 
transplant." In some cases, fundraising has not 
been able to cover costs, and COTA has helped by 
providing extra money beyond amounts raised. 

Among those helping to provide COTA with 
funds is The American Legion, which has contrib- 
uted about $250,000 at the national level - and 
from individual posts - since 1989, said Rick 
Lofgren, COTA's president. The Legion's Child 
Welfare Foundation regularly awards grants for 
COTA projects. In 2009, it provided $40,000 to the 



organization for its Volunteers in Action program. 

Among Legionnaire supporters is Tony Lori, 
who for more than 20 years has been placing 
coin-collection jars across New Jersey and has 
raised more than $80,000, mostly in change. The 
Legion also tries to increase the number of organs 
available for transplant. 

"A lot of our work for COTA has helped make the 
public aware of the need/' said Robert Caudell, 
executive secretary of the Legion's Child Welfare 
Foundation. 

The Legion's National 
Executive Committee decided 
in May to formalize its 
relationship with COTA by 
approving a resolution for the 
Legion to "adopt and partici- 
pate in the programs" of 
COTA, and encourage its 
departments and posts to 
work with and support 
COTA's fundraising efforts. 

Across the country, COTA- 
assisted friends and neigh- 
bors stage events on behalf 
of the patients. In Wisconsin, 
volunteers turned to "cow- 
chip bingo" to raise funds. 
After a high-school football 
game where they sold raffle 
tickets, they released a cow 
onto a grassy playing field 
marked with numbered 
squares. She wandered the 
field looking for the right 
spot, and when nature called - B-I-N-G-O! A lucky 
win for the person who bought the ticket for that 
square. Concession sales and face-painting in the 
high school's team colors contributed to a total 
day's take of about $10,000. 

In New Jersey, a golf outing netted more than 
$20,000 through 120 registered golfers and the 
help of sponsors, each of whom had a sign adver- 
tising its services at one of the 18 holes. Wagers for 
holes-in-one, longest drives and "closest to the 
pin" - along with merchandise sales and an 
auction - contributed to the total amount raised. 

Car washes, dodgeball tournaments and 
pets showing off their Halloween costumes 
have also helped bring in money during fundrais- 




Christine and Don Broghammer's son Gabriel, 3, 
will likely need another kidney transplant. When 
that time comes, COTA will be there again to help 

with medical costs. Photo courtesy Broghammerfamily 



ing efforts. "Our average campaign raises 
about $40,000," Lofgren says. Much of the 
money goes for travel and lodging associated 
with the medical care. 

Financially, the Broghammers were more 
fortunate than many organ recipients. Most of the 
costs were covered by Don's military benefits - 
he's stationed at Ellsworth Air Force Base in Rapid 
City, S.D. - and the Medicare benefits for which 
Gabriel was eligible. As a result, about $15,000 
raised by the community 
could be used for travel 
expenses and for medicine. 
Christine says that Gabriel's 
medicine is rather expensive; 
therefore, they have to make 
the necessary co-payments. 

"We feel very lucky to have 
had so much help throughout 
the years," Christine says. 

Although Gabriel's progress 
has been substantial, he still 
faces some serious medical 
problems. He has bladder 
issues, and though he eats 
meals with his family, the 
little boy - who didn't eat or 
drink for a year, except 
through a feeding tube - still 
gets his medicine and extra 
liquids through a tube. 

Nonetheless, his relieved 
mother, who knows she has 
faced much more anxious 
times in the past, said, "He's 
a normal little boy." 

Gabriel is likely to need a second transplant 
sometime in the future, since he has a 40-year-old 
kidney, Christine said. 

Other children will face that same future need, 
and COTA pledges to be there again for them. "We 
always say, 'Once a COTA patient, always a COTA 
patient,'" Lofgren said. 

For Gabriel Broghammer and his parents, that's 
reassuring. "Right now we're good," Christine 
says. But, she quickly adds, "It's nice having a 
cushion there." || 

Margaret Davidson is a freelance writer living in 
Wisconsin. 



Learn more about other recipients of Child Welfare Foundation grants for 2010: 
@ www.legion.org/childwelfare 
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Natural Science News 



"For Your Health" 



Life is short... or maybe not. 

Top Harvard researcher says it's "the Holy Grail of aging research." 



...as seen on 
CBS "60 Minutes' 




Don't wait for the drug companies 
to drive the price through the roof; 
get the benefits of this breakthrough 
natural extract for pennies a day! 

BOSTON, MA — Leading medical scientists 
are learning that resveratrol, a natural 
substance found in red wine, is rewriting the 
rules on the science of aging. 

Researchers at the Harvard Medical School 
and the National Institute on Aging already 
discovered that the red wine extract offset 
the negative effects of a high-calorie diet in 
mice and significantly extends their life span 
(NY Times, Nov 2, 2006). Now, the latest 
research indicates that resveratrol may been 
even more powerful than first anticipated. 

At this moment, drug companies are rush- 
ing to create prescription drugs that mimic 
the awesome health benefits of this simple 
natural extract. A leading pharmaceutical 
company has already spent $760,000,000 on 
purchasing the research and development. 

The powerful secret of tomorrow's 
anti-aging pill can be yours today. 

You may have thought that an anti-aging 
pill would only be available far into the 
future. But the effects of resveratrol have 
been proven as scientific fact... today. Even 
better, resveratrol is a naturally-occurring 
substance found in the skin of grapes and 
red wine, not manufactured in some 
laboratory. The key to living longer may 
be found inside your favorite bottle of 
red wine. 

But don't try to drink yourself healthy, 
because it would take 50 bottles a day! Now 
there is a way to take resveratrol without the 
alcohol, calories and high cost. Vinotrol™, 
with 50mg of resveratrol derived from grapes 




"We have something (resveratrol) that extends the 
life of every species it's (been) given to. We're 50 
years ahead of where I'd thought we would be 1 0 
years ago," said a leading professor of pathology at 
Harvard Medical School, reported by the NY Times. 

and roots, provides the equivalent of 
the resveratrol in 278 five ounce glasses 
of Pinot Noir. 

Such a potent concentrate delivers all of 
resveratrol' s remarkable benefits, promoting 
circulation, blood flow, immune system, 
energy and healthy arteries. 

Has the "The French Paradox" 
finally been explained? 

Resveratrol is conjectured to be a partial 
explanation for 'The French Paradox/ 7 the 
puzzling fact that people in France enjoy a 
high-fat diet yet suffer less heart disease 
than Americans and live significantly 
longer lives (in some cases up to 40%). 

Even though French diets are crammed 
with loads of bread, cheese, rich cream 
sauces and decadent desserts... the 
resveratrol in red wine may have acted as 
their secret weapon. It is thought that 



Harvard Medical School, Johns Hopkins, Salk Institute 
and UC Davis Medical Research Proves That 
Powerful Red Wine Extract Holds the Secret to 
Living a Longer, Healthier and More Vibrant Life 



the resveratrol protected them against 
unhealthy triglycerides, high cholesterol 
and skyrocketing blood pressure. 

Trick your body into 
"aging in slow motion" 

Reduction in cholesterol, body fat and 
oxidation is believed to help slow the age 
process considerably. Not only will you feel 
better, but the powerful antioxidants in 
Vinotrol™ will help fight the premature 
signs of aging. Resveratrol will help protect 
the collagen and elastin in your skin, which 
can lead to fewer wrinkles and a more 
youthful appearance. 

Can you live years longer 
and feel years younger? 

What's the point in living longer if you're 
not going to live better? Resveratol floods 
your system with powerful antioxidants 
and helps flush out lipids and free radicals. 
Combined with the extra boost to your 
brain, immune system and everyday 
energy, youTl wonder how you ever went 
without this red wine wonder. 

Don't wait decades for giant drug conglom- 
erates to figure out a way to charge you a 
fortune for the same benefits you can get for 
pennies on your own. Call today! 



Having a Hard Time 
Finding Vinotrol ™? 

The manufacturer and the laboratories 
of Vinotrol™ are so confident in their 
anti-aging technology that they are offering 
a 30-day, risk-free trial offer. You must 
call immediately to qualify for the limited 
number of trials that are available. Start your 
new anti-aging program today with your 
risk-free supply of Vinotrol™ (50 mg 
resveratrol) for just a small shipping and 
processing fee. Call toll-free 888-793-9317. 

Call 888-793-9317 to get your 
Vinotrol ™ 30-Day Risk Free Trial 
Offer Today! 
Mention Promotion Code 
VL1 00072 for a Free Upgrade! 

These statements have not been evaluated by the FDA. This product 
is not meant to diagnose or treat any disease. Vinotrol is not endorsed, 
associated or affiliated in any way with Harvard University Johns 
Hopkins, Salk Institute or UC Davis Medical. * CBS News, Nov 1, 2006 




LEGIONNAIRES: THE FIRST GENERATION 

Harold W. Ross 

He founded The New Yorker magazine in 1925. 

A Legionnaire from the very beginning, Harold W. Ross attended 
the Paris Caucus in March 1919, serving on The American Legion's 
Committee on Constitution and the American Expeditionary Force 
Executive Committee. 

While a soldier in France, Ross became the editor of the military 
newspaper, Stars and Stripes. He also met his future wife, Jane C. 
Grant, who had left her job with The New York Times to join the 
YMCA Entertainment Corps overseas. After the two journalists 
returned stateside, they got married. 

His wife went back to her previous job, and Ross eventually 
became editor of The American Legion Weekly. The couple lived on 
Grant's income and saved his Legion paychecks for the day when 
they might be able to start their own publication. 

In those days, the Legion editor and his wife moved in highly 
literary circles. Their brownstone apartment on 47th Street became 
a gathering place for artists and celebrities, including George 
Gershwin, Edna St. Vincent Millay, F. Scott Fitzgerald, Irving 
Berlin, Dorothy Parker and Harpo Marx. 

Ross and his wife finally got the financial backing they needed 
to start publishing their own magazine. While Ross had several 
ideas, including a "Marine Gazette," his wife wanted to produce a 
weekly aimed at the tastes of the New York urban crowd. Thus, 
The New Yorker magazine was born on Feb. 21, 1925. 

By the early 1940s, the publication had about 200,000 subscrib- 
ers and some of the highest advertising revenue in the country. 

As an editor, Ross usually had many questions for his authors. 
While John Hersey worked to finish his 1946 article on the bomb- 
ing of Hiroshima, he was pelted by hundreds of questions and 
comments about the landmark piece from Ross. 

Like many editors, Ross often felt mistreated by those who 
held the purse strings. "Good God, I have leaned over back- 
wards playing fair with this organization until my spine is like 
a horseshoe .... I've kept this publication going single-handed 
a lot of the time, saving it in crisis after crisis brought on by 
stupidity and neglect." 

Ross had little good to say about two of his major competitors, 
Time and Life. He once wrote in a note to author E.B. White, "Life 
does a story on the placid and historic Thames and finds nude 
sunbathers on its banks. This must be the fifty-eighth way of 
working in naked women." 

- Philip M. Callaghan 



385 in Memberships^ 



The dossier 

Born to parents George and Ida in 
Aspen, Colo., on Nov. 6, 1892. 

By 25, Ross had worked for at least 
10 newspapers, including the 
Atlanta Journal and Denver Post. 

Enlisted in the Army in May 1917. 
Served with the 18th Engineers 
Railway Regiment. 

Worked for Stars and Stripes in Paris 
from February 1918 to April 1919. 

Discharged from military service at 
St. Aignan, France, on May 1, 1919. 

Editor of The Home Sector, a weekly 
publication for veterans returning 
home from France, from 
September 1919 to April 1920. 

Editor of The American Legion 
Weekly from 1920 to 1924. 

Married Jane C. Grant, writer for 
The New York Times, in 1920. 

Founding editor of The New 
Yorker magazine, 1925-1951. 

Died from lung cancer 
Dec. 6, 1951, in Boston, 
age 59. 
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RAPID FIRE 



[VERBATIM] 

Take a deep breath, be 
patient, wait a couple of 
days, make another phone 
call and cut everyone a little 
slack, because it's a little 
hectic out there, folks. 

Dr. William Schaffner, a flu-vaccine 
specialist at Vanderbilt University, on 
public demand for H1N1 inoculations 

This is the new normal. 
We aren't going back. 

Donald Keprta, president 
of Dominick's, a Midwest 
supermarket chain, which has cut 
prices by as much as 30 percent 
on thousands of items. According to 
the Associated Press, the recession 
has created a "shopper's paradise." 

When I look in the mirror, 
I don't see a female. 
I see a soldier.*^ 

Command Sgt. Maj. Teresa King, 

the first woman to head the 
Army's drill-sergeant school 

U(- We did not 
discuss this at all. 

Dmitry Pankin, Russia's deputy 
finance minister, denying reports 
in Britain's Independent that Gulf 
Arab states, as well as China, Russia, 
Japan and France, are in secret talks to 
end the use of the U.S. dollar to trade oil 

If we had thought 
about how to make a lot 
of money, we would have 
chosen Chicago.**"* 

International Olympic Committee 
President Jacques Rogge, defending 
the IOC's decision to award the 2016 
Olympic Games to Rio de Janeiro 

All the American women 
had purple noses and gray 
lips and their faces were 
chalk white from terrible 
powder. I recognized that 
the United States would 
be my life's work. 

Helena Rubinstein, 

cosmetics executive, recalling 
her arrival in America in 1914 



[HISTORY] 

'NOW WHAT?' 

A survivor's recollection of 
the morning of Dec. 7, 1941 

When Firman Balza and a friend decided to join the Navy in January 1941, 
his father strongly advised against it. "You know we're going to have a war," 
the elder Balza told his son. "You get in a war, you could get yourself killed!" 

Firman responded, "Pa, if I don't go in the Navy then I'm going to go 
someplace. Now, if I go in the Navy, you'll know where I am, and you'll know 
there'll be somebody there looking after me. But if I go someplace 
else, Pa, nobody's going to know where I am but me, myself and I." 
Reluctantly, his father agreed, and on Jan. 31, 1941, Balza began training 
at Great Lakes. Not a year later, the 18-year-old from Green Bay, Wis., was 
aboard the battleship Maryland when the Japanese attacked Pearl Harbor. 

Just before 8 o'clock, I'm looking out over Ford Island, 
talking to a first-class gunner's mate and a first-class cook. 
We're talking about how if the Japanese attack the fleet at 
Pearl Harbor and sink a ship in the channel, all these 
hundreds of ships in the harbor can't get out. And all of a 
sudden, here comes a Val dive bomber, right past the ship 
and over the administration building to the seaplane hangar 
down on the south end of the island. You saw fire and this 
great big puff of smoke. And then they just came like you 
poked your stick in a hornet's nest. From every direction 
there were airplanes going this way and that way. How they 
didn't run into each other is beyond me. For the next couple 
of minutes it was just one right after another. 

Now, the Oklahoma's tied up to us. Bombers are coming 
in and they're lacing the Okie with torpedoes. They're 
hitting below the armor belt and opening up these great big 
holes like they're opening up a can of tomatoes. 
"All hands, take cover!" Now, where are you going to take 

cover? You've got no 
place to run and no 
place to hide. 
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Then you hear, "General quarters! All hands, man your battle 
stations! This is no s**t!" That's the next word you heard. 

I go to my battle station and look around. I don't see 
anybody. Nobody shows up. So I do the things I'm supposed 
to do. I put the transfer switch on battery and start to crank 
the gun out. Then, after I get her cranked out, I say, "That 
doesn't make any sense. We can't shoot this damn thing in 
here anyhow. It's a surface weapon." 

A bomb knocked out our forward switchboard and we 
lost all our electrical power to bring up ammunition from 
the magazines. We formed a human chain from the 
magazine clear on up to the boat deck and handed 
ammunition from one guy to the next to get it up there. 
That's how we functioned. We didn't stand there wondering 
what we were going to do next. We all did what we had to 
do. There was no panic. It wasn't like the movie. I heard a lot 
of cussing and people running here and there, but no panic. 
Everybody had something to do, and he was doing it. 

By 2:30 in the afternoon, we're standing knee-deep in oil 
and fire, and a whole bunch of ships are sunk and damaged. 
I find out the bomb that hit the forecastle killed my division 
officer in the foretop. A piece of shrapnel hit him in the vein 
and he bled to death. They had lowered him out of the 
foretop onto the signal bridge and put him in the laundry, 
and covered him up with a mattress cover. When they tell 
me where he is, I say, "Well, I'm going to go down and see 
him." So I go down to the laundry, and all I see is his hand 
sticking out from underneath. I was so sick to my stomach 



I didn't eat for three days. To see that young officer there 
underneath that mattress cover ... Howard Crow was a nice 
officer from Texas, a very nice man, he was going to marry a 
girl, and there he is, laying there dead. 

All over the place, dead people ... oh my God, every place 
you looked, their skin burned off. After they're in the water 
for a few days they're swelled up and blue. Guys went 
around in a motor boat picking up these dead bodies. They 
would be covered with oil, just black. They would get a boat 
loaded and then pitch them up on a dock and from there 
into a dump truck, like they were hauling cordwood - 
people who either drowned or got burned so bad they 
couldn't fend for themselves. Some got blown off the ship, 
some jumped off the ship, some of them didn't have no 
place to go but jump off. 

We were trying to rescue those poor devils who were in 
that overturned hull right next to us. First we tried cutting 
with a burning torch. The hull was an inch thick. When we 
finally got inside we let the air out, and then 
what happens? The air comes out and the 
water comes in, and we drowned them 
poor souls. Then we got a smoldering cork 
bulkhead burning in there, and before you 
know it we had fire down below and 
smoke is coming out of the hole. Then we 
realized we couldn't cut them out, we had 
to go in there with chipping hammers that 
they used for knocking rivets off. These were 
not welded hulls, they were riveted, so by 
cutting the rivets off and prying the plates off 
we did manage to save 32 or so people. The 
rest drowned. 

All I could say to the guy next to me was, 
"Now what?" All I knew was we were in the 
war. We've got something stirred up here, 
and maybe, if we're fortunate enough, we 
might even survive this. 
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Students produce "War at Home' 



Several cadets at Norwich University are producing a 
documentary, 'The War at Home," that examines difficulties 
returning veterans sometimes have in readjusting to the 
civilian world. The project, led by communications professor 
William Estill, began last year and is now in its final stages. 

One of the program's producers, 
Amanda Plachek of Williams, Calif., 
also worked on an earlier produc- 
tion, "Vermont Fallen," a documen- 
tary about servicemembers from 
the state who died in the war on 
terrorism. After finishing that 
program, Plachek "wondered what 
the next project would be. Then we got a grant to do The 
War at Home.' We weren't so interested at first, because we'd 
just finished working on a very depressing topic. But we 
eventually picked up on how important this new program 
was, and we all became really interested in getting it done." 

Another producer, Steven Weber of Fords, N.J., worked 
last year on a sequel, "Vermont Fallen: The Biographies," 
which celebrated the lives of those Vermont warriors who 
fell in battle. With that experience, he was also recruited for 
"The War at Home" and interviewed several combat 
veterans on camera. 

"I'll never forget the story one veteran told me," Weber 
said. "One of his Marines got killed in a very unfortunate 
event. And that story put things in perspective for us - 
anything can happen over there. You could be there one 
moment and not there the next." That veteran said 
something else that left an impression on Plachek: "There's 
a lot of split seconds in the day. And in a split second, 
someone could be gone." 

Virginia Wong of Kapolei, Hawaii, is the only student 
producer who is also a veteran. She enlisted in the Army and 
served overseas. Interviewing other veterans "brings me 



back and reminds me that I went through some of those 
experiences, too," she says. "You don't really think that you 
have so much in common until you hear some of these 
interviews." 

Wong joined in "The War at Home" project when Estill 
pulled her aside one day after class and told 
her about his idea. "He wanted me to be on it 
because I'm a veteran, and he thought it might 
be easier for some veterans to talk if I was 
around. Maybe I could ask some of the 
questions that someone else might feel 
uncomfortable about asking." 
The more she thought about it, the more 
Wong knew that the program "was going to be beneficial. I 
wanted it to be used as an education tool for others, so 
that's why I joined the production." 

Having a veteran on board as a producer definitely helps, 
Plachek said. "The only experience we (cadets) have with the 
war is from books or movies, the Internet, things like that. So 
it's good to have a veteran on the project to kind of be our 
eyes and ears." 

The cadets hope to finish "The War at Home" by the end 
of this year, Estill says. As they near completion, a premiere 
will be planned for the university's Corps of Cadets, the 
community, families from the "Vermont Fallen" project, and 
those former students deploying to Afghanistan in January. 

Editor's note: Weber, Plachek and Wong graduated from 
Norwich University last May. Weber has delayed his military 
career and currently works for Authentic Entertainment, a 
production company in Burbank, Calif. Wong is in the Virginia 
National Guard, awaiting orders for training at Fort Sill, Okla. 
Plachek will head to airborne school in Fort Benning, Ga., then 
join the 1st Brigade Combat Team, 82nd Airborne Division, at 
Fort Bragg, N.C. 



Learn more about "Vermont Fallen" 
and "The War at Home" at the 
Norwich University Web site. 
© www.norwich.edu 

Watch interviews with the students 
© www.legion.org/legiontv 
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Authentic American 
Coins Struck from 
1864-1909! 



Buy More 
and SAVE! 




Actual size is 1 9 mm 



Vault Release: 50-Coin Banker's Rolls 
of Vintage Indian Head Cents 



An amazing cache of historic Indian Head Cents not minted for public 
circulation since 1909 are now being released from our vault at 
GovMint.com. They are being issued in 25-coin Banker's Half Rolls, 
Full 50-coin Banker's Rolls, and massive 100-coin Double Banker's Rolls: 

• All Banker's Rolls will contain 5 coins dated from the 1800s and none 
later than 1909— GUARANTEED! 

• Each 50-Coin Banker's Roll will contain 10 coins dating from the 
1800s PLUS a FREE early Civil War (1860s) Indian Cent— a $17 
value — GUARANTEED! 

• Each 100'Coin Double Banker's Roll will contain at least TWENTY 
coins dated from the 1800s, a FREE Civil War-dated Indian Head Cent 
PLUS a historic U.S. "Large" Cent minted over 150 years ago — a $45 
value — GUARANTEED! 

• Each is an authentic collectible Numismatic coin with full date and 
graded in Good condition or better — GUARANTEED! 

Precious Pieces of History 

Long before the Lincoln Cent was introduced in 1909, before the electric 
light and the automobile, the Indian Head Cent was the coin of America's 
pioneer era. These are the coins used by soldiers during the Civil War and 
prospectors exploring the Wild West. They witnessed General George 
Custer's last stand at the Little Big Horn and the Wright Brothers first 
flight at Kitty Hawk. Today, Indian Head Cents are genuine pieces of 
history that you can hold in your hands — if you can find them! Rarely 
seen today except in private collections, most all were lost or melted down 
ages ago. Today in a single year the U.S. government makes THREE 
TIMES as many Lincoln Cents as ALL the Indian Head Cents made in 
their entire era of 1864-1909! 

One of America's Most Wanted Coins 

One of the most popular U.S. coins ever struck, Indian Heads are prized 
for their design — actually Miss Liberty wearing a traditional Native 
American headdress. The other side of the coin features a Federal shield 
and a wreath of oak leaves. 

Few Indian Head Cents Remain 

Like the millions of bison that once thundered across the plains of 
America, few Indian Head cents survive today. At a time when 100 an 
hour was a standard working wage, a Cent still packed real buying power. 
But when the Lincoln Cent appeared in 1909, the Indian Head soon 
began to disappear and has not been seen in circulation for many decades. 
Today, all Indian Head Cents are collectors items and some command 
hundreds of dollars. For example, an 1877 Indian Head Cent graded in 
Good condition is worth $950! 



Order Today: Supply Is Limited! 

The number of U.S. Indian Head Cents in this Vault Release are limited so 
call today to reserve yours. These authentic coins are rich with American 
history. They make a wonderful addition to any collection and make a 
unique gift that will be increasingly valued in years to come by friends 
and family alike. 

NOTICE: Due to demand and changing values of vintage U.S. coins this 
advertised price cannot be guaranteed and is subject to change without notice . 
Please call immediately to reserve your Bankers Roll at current prices. 



Money'Back Satisfaction Guarantee. You 

must be 100% satisfied with your Bankers 
Rolls of Indian Head Cents or return them 
via insured mail within 30 days of receipt for 
a prompt refund of the original purchase price. 

Half Banker's Roll U.S. Indian Cent Coins 

$99 + S&H 

Order More & SAVE 

Full Banker's Roll $188 + S&H 

SAVE $10 (Plus FREE Civil War Indian Head 

Centra $17 Value!) 

Double Banker's Roll $369 + S&H 
SAVE $27 (Plus FREE Civil War-dated Indian 
Head Cent & 145 -year-old Large Cent- 
a $62 Value!) 



FREE Gifts 

Worth $62 




Toll-Free 24 hours a day 
1-888-201-7662 



Offer Code NHC143 
Please mention this code when you call. 



3 GovMlNT.COM 

^tf^y YOUR ONE BEST SOURCE FOR COINS WORLDWIDE 

14101 Southcross Drive W., Dept. NHC143 
Burnsville, Minnesota 55337 



Prices and availability subject to change without notice. 

Note: GovMint.com is a private distributor of worldwide government coin issues and is not affiliated with the 
United States Government. Facts and figures were deemed accurate as of June 2009. ©GovMint.com, 2009 
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[CHILDREN & YOUTH] 

Eagle Scout hopeful teaches shooting to injured vets 



For his Eagle Scout project, Tim Sherry of Highlands Ranch, 
Colo., found a way to bring his favorite sport - professional 
shooting - to impaired veterans. 

"I helped coach at a 2005 Paralympic shooting event, and I've 
always thought about just how fun it was and the looks the 




Eagle Scout Tim Sherry of Highlands Ranch, Colo., has been 
involved in shooting since he was 7 years old. Courtesy Tim Sherry 



shooters had in their eyes," says Sherry, 15, who shoots for the 
NTC Shooting Club Juniors affiliated with Post 5. 

So he coordinated a one-day outing to teach rifle shooting 
to a handful of disabled veterans of all eras, including some 
who served in Iraq and even Patton's Army. A short 
competition gave participants a taste of professional shooting, 
and a few enjoyed the experience so much they began 
practicing with the Junior Olympic team in Colorado Springs. 

"My whole goal was that they enjoy themselves, and maybe 
one or two of them get into shooting," Sherry says. 

Shooting depends more on concentration and focus than 
physical function, making it ideal for those with service-related 
impairments, he says. 

A U.S. Olympic Committee put Sherry in contact with a 
Warrior Transition Unit at Fort Carson, which sent a few 
participants. And Launa Stiles - a widow of an a servicemember 
killed in Iraq - contributed $800 in gift cards to honor her 
husband's memory. Sherry used them to purchase equipment 
and fly in Josh Olson, a former Army staff sergeant who is a 
successful Paralympic shooter. Olson, who lost his right leg 
during his deployment, acted as a counselor for the event. 

"He showed them what it's like and what you can do with 
the sport," Sherry said. 



[CAREERS] 



Big-name businesses court veterans at Legion job fair 




It's not hard to understand why a 
company like Wal-Mart chose to 
attend the Heroes to Hometowns 
Transition and Benefits Fair at The 
American Legion's 91st National 
Convention in Louisville, Ky. 

"We're always looking for great 
people," said Cindy Frederico, 
Wal-Mart's marketing and human 
resources manager in Louisville. 
"We think this is an opportunity to 
find them." 

Wal-Mart wasn't alone in that 
belief, as 83 corporations, 
businesses, and federal and local 
government agencies rented booth 
space at the career fair. Amazon.com, CSX Transportation, 
General Electric, Home Depot, Tyson Foods, UPS and Anthem 
were there, as were representatives from the Transportation 
Safety Administration, the Secret Service, the U.S. Small 
Business Administration, and the departments of Labor, 
Commerce and Veterans Affairs. 

"We are recruiting nationally right now for a lot of our 
consumer bank positions: tellers, personal bankers, managers," 
said Josh Renick, a staffing manager for Bank of America. 
"We've had tremendous success at military events." 

Dan Dellinger, who chairs The American Legion National 



7k 



Active-duty servicemembers talk with Secret 
Service representatives during the Heroes to 
Hometowns Transition and Benefits Fair at the 
91st National Convention in Louisville, Ky. Tom Strattman 



Economic Commission, said career 
fairs like the one in Louisville are 
critical right now. 

"In this economic climate, we 
need more of these everywhere," 
he said. "They're important for the 
veterans out there, and they're 
also important for those just now 
separating (from the military)." 

Dellinger wasn't surprised by the 
quality of the vendors who had 
booths in Louisville. "I think these 
companies realize that the training a 
servicemember gets, along with the 
discipline they have, is what people 
want in an employee," he said. 
"They want people who can think on their feet." 

About four hours into the career fair's first day, more than 
300 prospective job applicants had already attended; Jonathan 
Lovett, who planned to leave the Marine Corps in November, 
was among them. 

"I think this is a very good thing for veterans and a good 
thing for active-duty guys," said Lovett, who served at 
Recruiting Station Louisville. "When you apply online, you 
are throwing pebbles in a pond. Here, you get face to face. 
You get to talk to someone. You're more than just a number 
or a piece of paper." 
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Legionnaire 
Bob Wefald 
of Lloyd 
SpetzPostl 
in Bismarck, 
N.D., takes 
inventory on 
thousands of 
canned food 
donations 
for the Open 
Your Heart 
campaign. 



[LEGIONNAIRES INACTION] 

Open Your Heart helps 
needy families enjoy Christmas 

We intend to solicit the help of those persons who might not care to 
assume a large responsibility but who can help a little. We can supply 
leadership for the general public in a work which enlists the 
sympathy of everyone?** 

- A.D. McKinnon 

With those words, the commander of American Legion Lloyd Spetz Post 1 in 
Bismarck, N.D., launched its Open Your Heart campaign in December 1930 to help area 
families in need at Christmas. 

Post 1's current commander, Ben Kemp, says the Legion continues to provide 
leadership and organization for Open Your Heart, but tremendous community 
support is the key to the program's resounding success 80 years later. 

"In the month of December, we will raise over $60,000," says Bob Wefald, program 
chairman and past post commander. "Schoolchildren will donate an estimated 
10,000 to 12,000 non-perishable food items, then hundreds of volunteers will sort the 
donated food items, fill food baskets, and deliver them to about 350 families in need." 

Nearly half of the $60,000 in donations is raised each December in one 12-hour 
period, Wefald says. Radio station KFYR does a live broadcast from a local mall on the 
first Saturday in December. This month marks the station's 24th consecutive broadcast 
for Open Your Heart. 

Donated funds are used to purchase produce, fresh and frozen food, and canned 
goods. The money is also used to buy clothes for the families. 

On Dec. 22, about 100 volunteers will sort and stack the food in a large exhibit hall 
provided by the Bismarck Civic Center. That evening, food baskets will be assembled 
by 300 to 400 volunteers. The following day, volunteer drivers will pick up baskets and 
deliver them to several families. By about 10 a.m., deliveries will be finished, and Lloyd 
Spetz Post 1 will start planning next year's campaign. 

"This is absolutely the most satisfying volunteer work I've ever done," Wefald says. 
"This has been touching the lives of so many families and volunteers since December 
1930. It's an incredible testimony to the farsightedness of our World War l-era 
Legionnaires, and to the positive impact Open Your Heart makes every Christmas." 

Legionnaires in Bismarck think their annual Open Your Heart project may be the 
longest-running American Legion Christmas charity in the country. 



[EDUCATION] 

Samsung scholars 
win $20,000 each 

The Samsung National 
Selection Committee has 
selected 11 students as 
2009 Samsung American 
Legion Scholars. Each will 
receive a $20,000 scholarship 
for undergraduate studies. 

In 1996, electronics giant 
Samsung endowed a 
scholarship fund of $5 million 
to be administered by The 
American Legion, to show 
appreciation for the sacrifices 
of U.S. troops during the 
Korean War. Since then, the 
fund has blossomed, creating 
the largest college scholarship 
the Legion awards. 

Samsung American Legion 
scholarships go to high school 
juniors who complete a Boys 
State or Girls State program, 
and are direct descendants 
(or legally adopted children) 
of a wartime veteran who was 
or is eligible for American 
Legion membership. Winners 
are selected according to 
academic record, involvement 
in school and community 
activities, community service 
and financial need. Applicants 
who are direct descendants of 
Korean War veterans receive 
special consideration. 

2009 SCHOLARSHIP WINNERS 
Nathan K. Mickinac, 

New Manchester, W.Va. 
Brett R. Ubl, New Ulm, Minn. 
Shanna Myers, Eugene, Ore. 
Kendra Hertz, Billings, Mont. 
Parry J. Draper, Mascoutah, III. 
Robert J. Seigfried, 
Mexico, Miss. 

Colby M. Tharpe, Hodges, S.C. 
Luke Sundquist, 

Bridgewater, Va. 
Julie Micalizzi, 
Colorado Springs, Colo. 
Megan R. Newman, 
Star City, Ind. 
John B. Harringa, 
Hanlontown, Iowa 
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VETERANS & BUSINESS 



[ECONOMICS] 

Rediscover the 
small-business formula 

Business, all business, must adhere to a 
fundamental basic formula: money in - 
money out = profit. When it comes to 
generating revenue, you have to have 
something to sell, someone has to be 
willing to buy it, 
you have to locate 
the people willing 
to buy your 
product or 
service, and 
finally, you have 
to ask them to 
give you their 
money. That's 
more difficult than it sounds. 

■ Most of the clients I work with have 
identified what they want to sell, but 
assigning a strategy market value to their 
offering is much more of a challenge. 
Figuring out just how much money, time 
(translated into money) and effort 
(translated into money) goes into getting 
your widget into the hands of the 
customer requires a lot of thought. 

■ Identify your target customer. Knowing 
you'll have customers and understanding 
exactly who they are going to be are two 
completely different things. You must 
know everything about your perfect 
customer and who they are giving your 
money to (yes, your money). Your job is 
to convince then to shop with you. 

■ Once you have identified your customer 
with distinctive intimacy, you have to let 
them know you exist. 

■ Depending on the price point of your 
offering, you will have to be able to sell, and 
close sales. This is usually the biggest 
emotional challenge for new 
entrepreneurs. Many of us feel 
uncomfortable or even dishonest asking 
others to turn over their money to us. 

If you start your business planning 
understanding these basic principles, 
you will soon be able to set realistic goals 
and a solid revenue forecast. 

Louis J. CelliJr. is a retired Army master 
sergeant who has started and developed 
businesses, and has counseled hundreds of 
veteran entrepreneurs. Readers can send 
questions for "On Point" to lcelli@ 
nevbrc.org. 



[IMMIGRATION] 




Tina Fineburg/The Peopling of America 



The Peopling of America 

For over a century, Ellis Island has been recognized as the gateway to 
U.S. citizenship and the freedoms that come with it. Even today, it 
remains a symbol of opportunity, where 12 immigrants recently took the 
oath of citizenship in a special naturalization ceremony. Ten of the 12 
became citizens through military service. 

Over the next two years, a $20 million expansion project will take 
shape on the island to more fully celebrate our nation's immigrant 
history. The Peopling of America Center will expand beyond the Ellis 
Island era (1892-1954) to cover the stories of those who arrived before Ellis 
as well as those who arrived post-1954, right up to today. Fundraising is 
still under way, with support from Bank of America Charitable 
Foundation and the Annenberg Foundation. 

Learn more about Ellis Island and the project online. 
© www.ellisisland.org 



[EDUCATION] 

Switch from Chapter 30 to Chapter 33 allowed 

Q: If I have already used part or all of my education benefits, am I still 
eligible to switch to the Post-9/11 Gl Bill? 

A: Yes. Under both chapters, you are eligible for 
36 months of full-time benefits. Even if you have 
used some of your educational benefits, you can 
still elect to switch from Chapter 30 (the 
Montgomery Gl Bill) to Chapter 33 (the Post-9/11 Gl 
Bill). Whatever amount of entitlement has been 
used will be subtracted from the total 36 months of 
entitlement available. However, if you exhaust your 
Chapter 30 benefits completely, you can apply for 
an additional 12 months under Chapter 33. This is 
only available if there are zero days benefits left under Chapter 33. Only 
apply for Chapter 33 once you know you have no more days of 
entitlement. 

Remember, if you have attended classes at the full-time rate and have 
used 10 months of entitlement, your remaining entitlement will be less 
those 10 months of used time. 

Valerie Vigil, a Marine Corps veteran and member of American Legion 
Post 27 in Arizona, serves as vice president of the National Association of 
Veterans' Program Administrators. Send Gl Bill questions to her by e-mail. 
askvalerie@legion.org 
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BY VALERIE VIGIL 
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HARBOR FREIGHT TOOLS 

Quality Tools at Ridiculously Low Prices 



FACTORY DIRECT 

TO YOU! 

How does Harbor Freight Tools sell high 
quality tools at such ridiculously low 
prices? We buy direct from the factories 
who also supply the major brands and sell 
direct to you. It's just that simple! Come 
see for yourself at one of our 330 STORES 
NATIONWIDE and use this 20% OFF Coupon 
on any of our 7,000 products. We stock 
Automotive products, Shop Equipment, Hand 
Tools, Tarps, Compressors, Air & Power 
Tools, Material Handling, Woodworking 
Tools, Welders, Tool Boxes, Outdoor 
Equipment, Generators, and much more, 
i NOBODY BEATS OUR QUALITY, SERVICE AND PRICE! 




WHY WE HAVE 10 MILLION SATISFIED CUSTOMERS: 

V We Buy Factory Direct and Pass the SAVINGS on to YOU! 

V Shop & Compare Our Quality Brands Against Other National Brands 

V 7000 Tool Items In-Stock! 

V NO HASSLE RETURN POLICY 

V Family Owned & Operated 



LIFETIME WARRANTY 

ON ALL HAND TOOLS! 




Bring this coupon and Save 20% on one single item purchased at Harbor Freight Tools. Cannot be used with any other disco unt or coupon. One coupon perpurchase. One coupon percustomer. Coupon not 
valid on prior purchases or purchase of gift cards or purchase of extended service plans. Offer good on in-stock 
merchandiseonly.Savingsdiscount percentage off HarborFreight Tools currentprices, including sale prices. This 
coupon cannot be duplicated in any manner including photocopies and computer printouts. Original coupon must 
be presented in order to receive the discount. All Campbell Hausfeld products are excluded from this offer. This 
offer is not valid on food or beverage items sold in our retail stores. Valid only in Retail Stores through 3/1 6/1 0. 



68800036 



See HarborFreightusa.com/amerleg for additional SUPER COUPONS 



3000 LB. CAPACITY 
LIGHTWEIGHT 
ALUMINUM 

RACING JACK 

iS6iNERm 



$59 99 

REG. PRICE $99.99 

lllllll lllllllllll II 

HARBOR FREIGHT TOOLS - LIMIT 1 

These valuable coupons are only good when presented at 
ur nearest Harbor Freight Tools store. Offer Ends 3/16/10. 
is valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bought, 
ir transferred. This coupon cannot be duplicated in any manner including photocopies 
L and computer printouts. Original coupon must be presented in order to receive the discount. j 




11 DRAWER 

ROLLER 
CABINET 

INCLUDES: 

• 6 Drawer 
Top Chest 

• 2 Drawer 
Middle Section 

• 3 Drawer 
Roller Cabinet 



$149 



SAVE 
$110 




REG. PRICE $259.99 



mil in 

HARBOR FREIGHT TOOLS - LIMIT 1 

These valuable coupons are only good when presented at 
your nearest Harbor Freight Tools store. Offer Ends 3/16/10. 



Coupons valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bi 
sold, or transferred. This coupon cannot be duplicated in any rr 
outs. Original coupon must be 



^LOT NO 67256 MULTIFUNCTION 

POWER TOOL 

CHICAGO 

larsia nra po wer Toolsl 




$3499 



llllllllllllllllllllll 



REG. 
PRICE 
$59.99 



HARBOR FREIGHT TOOLS - LIMIT 1 

These valuable coupons are only good when presented at 
your nearest Harbor Freight Tools store. Offer Ends 3/16/10. 
Coupons valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bought, 
sold, or transferred. This coupon cannot be duplicated in any manner including photocopies 
printouts. Original coupon must be presented in order to receive the discount. 



SAVE 
47% 




CENTRAL PNEUMATIC® 
3 GALLON 1 00 PSI OILLESS 

PANCAKE AIR 
COMPRESSOR 



LOT NO 
95275 



$39" 



REG. 
PRICE 
$74.99 



llllllllllllllllllllll lllllllllll 



SAVE 
46% 



HARBOR FREIGHT TOOLS - LIMIT 1 

These valuable coupons are only good when presented at 
your nearest Harbor Freight Tools store. Offer Ends 3/16/10. 
Coupons valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bought, 
sold, or transferred. This coupon cannot be duplicated in any manner including photocopies 
' Original coupon must be presented in order to receive the discount. 




90 AMP FLUX WIRE 

no gas WELDER 

REQUIRED! LOT NO. 98871 

$89" 

IIIHIIIIIIIIIIIIIIIIIII 

HARBOR FREIGHT TOOLS - LIMIT 1 

These valuable coupons are only good when presented at 
your nearest Harbor Freight Tools store. Offer Ends 3/16/10. 
Coupons valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bought, 
sold, or transferred. This coupon cannot be duplicated in any manner including photocopies 
1 i. Original coupon must be presented in order to receive the discount. 



REG. 
PRICE 
$149.99 



B^CHICAGO HEAVY DUTY 4-1 /2 ,n 

ANGLE 
GRINDER 

$1599 

REG. PRICE $29.99 

SAVE 
46% 

■ Coupons valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bought, 
I sold, or transferred. This coupon cannot be duplicated in any manner including photocopies 
and computer printouts. Original coupon must be presented in order to receive the discount. 




GRINDING 
WHEEL AND 
SPINDLE NUT 
INCLUDED 

LOT NO. 91223 



HARBOR FREIGHT TOOLS - LIMIT 1 

| These valuable coupons are only good when presented at 
1 your nearest Harbor Freight Tools store. Offer Ends 3/16/10. 




3 "HIGH SPEED 

AIR CUTTER 

LOT NO. 47077/67425 



$599 



SAVE 

62% 



REG. PRICE $15.99 

llllllllllllllllllllll 
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HARBOR FREIGHT TOOLS - LIMIT 1 

These valuable coupons are only good when presented at 
your nearest Harbor Freight Tools store. Offer Ends 3/16/10. 
Coupons valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bought, 
sold, or transferred. This coupon cannot be duplicated in any manner including photocopies 
and computer printouts. Original coupon must be presented in order to receive the discount. 




6" DIGITAL CALIPER 
EEN'TEEH 



SAVE 
66% 

$999 



REG. 
PRICE 
$29.99 



Item 47257 
shown 



Includes two 

*7nc7/nQcco 1-5V button cell 
47257/98563 batteries. 



LOT NO. 



HARBOR FREIGHT TOOLS - LIMIT 1 

These valuable coupons are only good when presented at 
your nearest Harbor Freight Tools store. Offer Ends 3/16/10. 
Coupons valid in Retail Store Only. Coupon not valid on prior purchases. Coupon cannot be bought, 
sold, or transferred. This coupon cannot be duplicated in any manner including photocopies 
and computer printouts. Original coupon must be presented in order to receive the discount. 



We Will Beat Any Competitor's Price Within 1 Year Of Purchase! 

^_„_^ . TO FIND THE STORE NEAREST YOU CHECK: 

330 STORES NATIONWIDE 1 -800-657-8001 

or HarborFreightusa.com/amerleg 
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[PERSONAL COMPUTING] 

IT'S A 
SMALL 
WORLD, 
AFTER ALL 

BY REID GOLDSBOROUGH 




Media Bakery 



What's the optimal size of a personal computer? That's a question PC 
makers wrestle with all the time in designing new models, and it's a 
question every PC buyer should consider as well. 

The trend is clear: small. For the most part, stationary desktop PCs as 
well as portable PCs have gotten smaller overtime, one exception being 
monitors, which have increased in size. 

When taken to an extreme today, you wind up with a handheld 
computer, also called a palmtop computer. Taken to an extreme in the 
future, we'll likely have fully functional, voice-activated, talking 
computers embedded in our wristwatches, clothing and eyeglasses. 
Futurists even write of computers being embedded in our bodies and 
eventually, when science truly marries science fiction, the melding of 
carbon and silicon in hybrid beings that are part human and part robot. 

For now, the more mundane and more practical issue is how small you 
should go when buying a new computer device for work, play, or both. 

A relatively new category of computer devices, netbooks, adds a new 
option. Also called mini-notebooks or sub-notebooks, these are the 
smallest computers today that have keyboards that you can type into 
with both hands for quick data entry. Unlike notebook PCs, they don't 
typically include a CD-ROM/DVD drive. 

The name "netbook" came into use because these devices are ideally 
suited for using Web applications. Instead of running programs that 
reside on your computer's hard drive, you run programs over the Internet 
that reside on servers elsewhere. Google Docs is the best known. 

Netbooks as a product category are only about two years old, 
emerging in late 2007. They've caught on, comprising nearly one-fourth 
of all portable PCs sold, according to the latest report by DisplaySearch. 
Compared with a year ago, netbook sales revenue grew a whopping 264 
percent. Compared with other laptop computers, they're lighter, run 
longer on battery power, and cost less. The main negatives are the flip 
side of the positives. The smaller keyboards are more difficult to type on 
and the smaller screens are more difficult to read. 

Some analysts have speculated that the netbook boom will end when 
the economy recovers, removing some of the attraction of their low 
price, which ranges from about $250 to $500. But market research firm 
iSuppli Corp. predicts that their popularity will continue to rise, with 
netbook shipments projected to quadruple over the next four years. 

Top netbook brands, according to the latest testing by Consumer 
Reports, PC World, and the online sites CNET and NetbookReviews.com, 
include those by Acer, Asus, Gateway, HP and Toshiba. 

Most netbooks come with Windows XP as their operating system, 
though you can find them with Windows Vista, Windows 7 and Linux. The 
MacBook Air is Apple's answer to the netbook trend, but it's considerably 
pricier than Windows or Linux netbooks. 

Here are some observations from netbook users, picked up from 
online discussion groups: netbooks are good for just about anything 
except video editing. Typing speed increases with keyboard size, and 
typing error rate decreases. You're more likely to take a netbook than a 
notebook with you when out casually. A netbook is convenient even if 
you rarely take it out of the house, in moving it from room to room. 

According to what I've observed, younger people take to netbooks 
more easily than bifocal folks. If you're used to texting on an iPod or cell 
phone, a netbook will seem positively roomy. But if you want to optimize 
ergonomic comfort and safety as well as speed and efficiency when 
working, nothing beats a full-size stationary desktop computer. 

Reid Goldsborough is a syndicated columnist and author of the book 
"Straight Talk About the Information Superhighway." 
reidgold@comcast.net, www.reidgoldsborough.com 
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START NOW AND SAVE UP TO $ 300 A YEAR. 



Easy to use. Easy to 
Easy on the wallet. 

Over the years, cell phones have become smaller and smaller with so 
many complicated features. They are harder to program and harder to 
use. But the Jitterbug cell phone has simplified everything, so it's not 
only easy to use, it's easy to try. No crowded malls, no waiting in line, no 
confusing sales people, or complicated plans. Affordable and convenient 
cell phone service is only a toll-free phone call away. 

Questions about Jitterbug? 
Try our pre-recorded Toil-Free Hotline 
1-877-763-3301. 



Simplicity for everyone. 

• Comfortable keypad designed to make dialing easy 

• Large color screen displays numbers with clarity 

• Patented design delivers clear sound and reduces 
background noise 

• Bluetooth® and Caller ID enabled 

• U.S. Based Customer Service 

• Live, 24-hour Jitterbug Operators greet you by name, 
connect calls and update your Phone Book 1 

• Friendly, 30-Day Return Policy 2 

• No contracts or prepaid hassles 

Why pay for minutes you'll never use! 




FREE GIFT 

Order Now and 
receive a FREE 
Car Charger 

with activation, 
a $ 24"value! 4 




Monthly Minutes 3 


50 


100 


200 


New 


Monthly Rate 


$ U 99 


$1999 


$2999 


- 1 
New 


Monthly Minute 
Carry Over 


60 Days 


60 Days 


60 Days 


New 


Night/Weekend 






500 


New 


Minutes 










Operator Assistance 


24/7 


24/7 


24/7 




Long Distance Calls 


FREE 


FREE 


FREE 




Nationwide Coverage 


YES 


YES 


YES 






© v © 
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Other plans available. Ask your Jitterbug expert for details. 




Jitterbug Cell Phone Item #BU-4722 
Please mention promo code 39255 

1-888-805-4059 

jitterbug.com 



Created together with ^jfrjljflfflfl E 
worldwide leader Samsung, ^mma**** 

IMPORTANT CONSUMER INFORMATION: Subject to Customer Agreement, select calling plans and credit approval. Other changes and 
restrictions may apply. Coverage and service not available everywhere. a Foreach Operator service, you'll be charged a 5-minute Operator 
assistance fee in addition to the minutes used both for the length of the call with the Operator and any call connected by the Operator. 
2 Please visit www.jitterbug.com for further information about terms and conditions. 3 All plans require the purchase of a Jitterbug phone 
and a one-time set-up fee ($35). 4 This GreatCall offer is available with activation. All rights reserved. Copyright ©2009 by FirstSTREETfor 
Boomers and Beyond, Inc. Copyright ©2009 GreatCall, Inc., Jitterbug is a registered trademark of GreatCall, Inc. Samsung is a registered 
trademark of Samsung Electronics America, Inc. and its related entities. Typical plan information (most popular, not including family share 
plans) is based on marketing materials from nationally available cellular companies as of June, 2009. 



How to submit a reunion 



The American Legion Magazine pub- 
lishes reunion notices for veterans. 
Send notices to The American Legion 
Magazine, Attn: Reunions, P.O. Box 
1055, Indianapolis, IN 46206, fax 
(317) 630-1280, e-mail reunions@legion.org 
or submit information via our Web site, 
www.legion.org/veterans/reunions. 

Include the branch of service and complete 
name of the group, no abbreviations, with your 
request. The listing also should include the 
reunion dates and city, along with a contact 
name, telephone number and e-mail address. 
Listings are publicized free of charge. 

Your notice will appear on our Web site within 
a weekand will remain available online until 
the final day of your reunion. Upon submission, 
please allow three months for your reunion to 
be published in print. Due to the large number 
of reunions, The American Legion Magazine 

AIR FORCE/ARMY AIR FORCES 

USAF Band, Las Vegas, 8/1-5, Phyllis Kohlenberg, 
(574) 360-5459, phylmkohl@aol.com; 20th 
Air Police Sqdn (RAF Wethersfield, 1950), 
Branson, MO, 5/11-13, Earl Czech, (763) 
784-8975, cearlretired@aol.com; 307th 
Bomb Wing B-47/KC-97 Assn (Lincoln AFB, 
NE, 1954-1966), Dayton, OH, 6/14-19, Mike 
Gingrich, (937) 426-5675, mikegingr@cs.com; 
601st & 615th AC&W, Santa Fe, NM, 4/25-30, 
Francis Gosselin, (352) 588-9295, fgosselin@ 
tampabay.rr.com 

ARMY 

4th 725th MRU Cbt Mobile (Korea), Orlando, FL, 
4/25-28, Walt Hadley, (239) 218-4106, whamcat1@ 
aol.com; 63rd ARCOM Los Angeles Recruiting 
Cmd, Kernville, CA, 1/16, Richard Whitworth, 
(949) 887-6145, motelrebkr@aol.com; 94th Inf 
Div, Charleston, SC, 5/17-23, A. Hubner, (845) 
297-5498, renbuhalgin@aol.com; 101st Abn Div 
Assn, Orlando, FL, 2/18-20, Karin Lindsay, (407) 
889-8902, klindsay@corplanservices.com; 101st 
Abn Div Assn, Indianapolis, 8/11-15, Dee Dallas, 
(931) 431-0199, 101exec@comcast.net 

COASTGUARD 

Adm. C.F. Hughes AP 124, Adm. E.W. Eberle AP 
123, Adm. H.T. Mayo AP 125, Adm. W.L. Capps 
AP 121, Gen. A.W. Brewster AP 155, Cen.A.W. 
GreelyiKP 141, Gen. H.F. Hodges AP 144, Gen. 
J.P. Richardson AP 1 1 8, Gen. M.C. Meigs AP 1 1 6, 
Gen. W.H. Gordon AP 117, Gen. William Weigel 
AP 119 &Monticello AP 61, Minneapolis, 6/24-27, 
Chuck Ulrich, (516) 747-7426 

JOINT 

Palau CVE 122, Lancaster, PA, 4/25-29, Harry 
Weldy, (410) 658-6043, hweldy@zoominternet.net 

MARINES 

Pit 284 MCRD (San Diego, 1967), TBD, 5/14-16, 
Richard Acosta, (928) 772-5756, losjuntos@ 
commspeed.net; 3rd Bn 5th Mar, McCarmick, SC, 
6/3-6, Jerry Bain, (304) 675-1905, jkbain@yahoo. 
com; Cranfords C 1-11 (Vietnam, 1965-1966), 
Branson, MO, 4/19-23, Jim Cranford, (407) 
425-4480; Mar Brks Bermuda (1941-1995), 
Manhattan, NY, 5/9-16, Dennis McDonald, (763) 
473-3458, d.mcdonald82575@comcast.net 

NAVY 

America Carrier Vet Assn, Covington, KY, 
6/22-26, Don Richardson, (610) 585-2155; 
Dyess (1945-1980), Savannah, GA, 5/17-21, 
Dan Davis, (803) 788-6341; Gearing DD 710, 
Charleston, SC, 3/11-14, Bob Witkowski, (718) 
824-3733, rjwemail@aol.com; Gen. H.W. Butner 
AP 113/T-AP 113, Pensacola, FL, 4/19-21, Gordon 
Fowlie, (606) 698-3883 



will publish a group's listing only once a year. 

Notices should be sent at least six months prior 
to the reunion to ensure timely publication. 

Other notices 

"In Search Of" is a means of getting in touch 
with people from your unit to plan a reunion. We 
do not publish listings that seek people for 
interviews, research purposes, military pho- 
tos or help in filing a VA claim. Listings must 
include the name of the unit from which you seek 
people, the time period and the location, as well 
as a contact name, telephone number and e-mail 
address. Send notices to The American Legion 
Magazine, Attn: "In Search Of," P.O. Box 1055, 
Indianapolis, IN 46206, fax (317) 630-1280 or 
e-mail reunions@legion.org. 

The magazine will not publish names of indi- 
viduals, only the name of the unit. Listings are 
published free of charge. 

Life Membership notices are published for 
Legionnaires who have been awarded life mem- 



Kearsarge, Branson, MO, 5/16-20, Edward McKee, 
(307) 632-0743, lomck3@aol.com; LST 528 (All 
Crews), Charleston, SC, 4/29-5/2, John Deveau, 
(315) 778-7359, johnlst528@yahoo.com; Manely 
DD 940, Cincinnati, 6/24-28, Joe Dennison, (386) 
767-8068, reunionplanner@ussmanleydd940. 
org; Postal Clerk Assn, Las Vegas, 5/3-6, Mike 
Bertalan, (216) 299-6732, npca@roadrunner. 
com; Roanoke CL 145, Hampton, VA, 4/29-5/2, 
Vic Russell, (732) 929-0671, vrussell26@comcast. 
net; San Diego AFS 6, Charleston, SC, 6/1 7-20, 
Walter Cox, (330) 317-4964; Transports -Adm. 
W.S. Benson AP 1 20, Gen. George M. Randall 
AP 1 1 5, Gen. Harry Taylor AP 145, Gen. J.C. 
Breckinridge AP 176, Gen. M.B. Stewart AP 140, 
Gen. W.F. Hase AP 146, Gen. William Mitchell 
AP 1 14, Golden City AP 1 69, Lejeune AP 74 & 
President Monroe AP 104, Minneapolis, 6/24-27, 
Chuck Ulrich, (516) 474-7426; VW-1, Orlando, FL, 
3/29-4/2, Ed Metzger, (352) 726-4943, saled@ 
tampabay.rr.com 

LIFE MEMBERSHIPS 

Post 291, CA: Charles L. Beltran, Charles E. 
Brennan, Bryan C. Burkhart, Andrew L. Caperon, 
R.T. Carolan, Walter M. Charamza, Donald R. 
Donaldson, Clayton Dukette, Joseph 0. Early, 
Harry L. Edmisten, Robert B. Ferguson, Jerome 
P. Jacobs, William H. Keeler, John A. Kramp, 
Wilmer R. LaCrosse, Patrick J. Long, Archer M. 
Muncy Jr., Robert H. Murphy, Billy B. Murray, 
Thomas G. Ricker, Joseph Ross, Herbert A. 
Thompson, Walter R. Wagner, William C. Walters 
Post 141, FL: Robert M. Moxley 
Post 284, FL: Robert L. Blazer, Thomas L. 
Brumbaugh, Douglas D. Court, Paul F. Crumb, 
Bradley E. Fuller, Eliza J. Green, Albert J. 
Krietemeyer, Orville J. Phillips, George C. 
Spillner Jr. 

Post 347, FL: Harold 0. Anderson, Roy E. Hunter 
Jr, Corwin A. Krugh, Leonard J. Polash, David A. 
Ridgway, John Slackter, Kenneth J. Winschel 

Post 346, Ml: Gerald R. Lynch 

IN SEARCH OF 

A Co Inf (Verdun, France, 1916-1918), John 

Stacy, (270) 457-3698, mynameismud@ 

yahoo.com 
Bairoko CVE 115 01 Div Radar (1949), Dick 

Dowling, (386) 788-1786 
C-2nd 9th Air Mble Arty Gun #2 (Vietnam, 

1967), Gerald Boulette, (207) 683-6505, 

boulettegerald@yahoo.com 
Everett PF 8 (Hong Kong), Joseph Bays, (206) 

898-0617, jhbays@earthlink.net 
HAS (Yokosuka, Japan, 1960-1961), Robert 

Alexander, (231) 854-0283 
1st Bn 33rd Armd & 3rd Armd Div (Glenhausen, 

Germany, All Eras), Jack Grant, (765) 643-8226, 

jigrant@att.net 
1st Cav Div 583 FA Bn A Btry (Japan, 1955- 

1957), Richard Schulz, (507) 674-3786 



berships by their posts. This does not include a 
member's own Paid-Up-For-Life membership. 

Notices must be submitted on official forms, 
which may be obtained by sending a self- 
addressed stamped envelope to The American 
Legion Magazine, Attn: Life Memberships, P.O. 
Box 1055, Indianapolis, IN 46206. 

"Comrades in Distress" listings must be 
approved by the Legion's Veterans Affairs & 
Rehabilitation division. If you are seeking to verify 
an injury received during service, contact your 
Legion department service officer for informa- 
tion on how to publish a notice. 

To respond to a "Comrades in Distress" listing, 
send a letter to The American Legion Magazine, 
Attn: Comrades in Distress, P.O. Box 1055, 
Indianapolis, IN 46206. Include the listing's CID 
number in your response. 

"Taps" notices are published only for Legion- 
naires who served as department commanders 
or national officers. 



2nd Msl Bn 82nd Arty (Kitzigen, Germany, 

1961- 1963), Mike Detorie, (410) 646-1035 
10th FMS, 10th TAC Recon Wing & RAF 

Alconbury (Oct 1964-1968), Dock Terrell, (919) 

544-7884, cdock@mindspring.com 
38th ADA Echo Btry (South Korea, 1974-1975), 

Danny Singer, (814) 928-4954 
67th Eng Co DT (Vietnam, 1967), Charles Bates, 

(508) 943-2961, charliebates@verizon 
95th ABW Stat Serv (Biggs AFB, El Paso, TX, 

1962- 1963), Ben Russell, (619) 475-7953, 
ben9313@hotmail.com 

556th, 21st & 43rd Sig Bn (Dalat, South 

Vietnam, 1969-1971), Claude Chabre, (207) 

454-7794, cjcglc@yahoo.com 
559th FAB (WWII), Alvin Scott, (937) 435-8652, 

mgoblow02@aol.com 
661st Ord Ammo Dump (Chu Lai, Vietnam, 

1970-1971), Frank Sims, (504) 431-2254, 

shirleysims53@yahoo.com 
932nd, 933rd, 934th & 667th AC&W Sqdn (All 

Yrs), William Chick, (803) 422-9486, littlechick@ 

msn.com 

1200 Labor Supervision Co (Salzburg, Austria, 

1946-1948), Donald Greene, (518) 483-1574 
3909 AB Grp (Newberry, England, 1957-1960), 

William Blessing, (919) 417-2013 
HQ Mar Corps Henderson Hall Guard Co (1956- 

1959), Kenny Adams, kadams106@comcast.net 
Iowa BB 61, Bill Humienny, (718) 745-4502, 

billhbb61@aol.com 
Mar 1st Terrier SAM (China Lake, CA, 1953- 

1956), Franklin Verley, (651) 776-7135, fverley@ 

hotmail.com 
Navy Boot Camp 52-796 (San Diego, 1952), Ken 

Gold, (772) 546-7056 
Oberwiesenfeld AAF Football Team (Munich, 

Germany, 1947), Willard Roseberry, (830) 

990-8114, wroseberrt@austin.rr.com 
Sandpoint Nav Air Stn GCA, Tony Rumfola, (714) 

846-6988, tonytcr@aol.com 
Task Force Mac Lean (Chosin Reservoir, Nov 

1950), John Baker, (831) 375-3328 
Walter Reed Hosp Wards 27, 34 & 35 

(1967-1970), William Taylor, (941) 629-5422, 

42bridgestreet@embarqmail.com 



TAPS 



Robert A. Bergeron, Dept. of Vermont. Nat l 

Distinguished Guests Cmte. Memb. 1964-1965, 
Nat'l Mbrshp. & Post Activ. Cmte. Memb. 1967- 

1968, Nat'l Americanism Cncl. Memb. 1968- 

1969, Dept. Cmdr. 1969-1970, Nat'l Naval Affairs 
Cmte. Memb. 1969-1973 and Nat'l Constitution 
& By-Laws Memb. 1975-1993; 2002-2005. 

James Elam, Dept. of Virginia. Nat'l & 
Homeland Sec. Cncl. Vice Chmn. 1998-2006. 

Eldon L. "Skeeter" Jones, Dept. of Wyoming. 
Dept. Cmdr. 1989-1990 and Nat'l SAL Vice Cmdr. 
1995-1996. 
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"The brilliance of the sterling silver 
setting pairs nicely with the superior 
fire of the DiamondAura® in the Stauer 
3-Stone Classique Ring" 
— James T. Fent, Stauer 
GIA Graduate Gemologist 





ecei^fe thise scintillating 
DiamondAura® Classique 
sterling silver stud 
earrings FREE! 
Read details below. 



The Fifth C? 

Cut, Color, Carat, Clarity... Chemistry? 



Is it possible that the mind of a scien- 
tist can create more beauty and 
romance than Mother Nature? The 
laboratories at DiamondAwra® were creat- 
ed with one mission in mind: Create bril- 
liant cut jewelry that allows everyone to 
experience more clarity, more scintillation 
and larger carat weights than they have 
ever experienced. So, we've taken 2 x h 
carats of our lab-created DiamondAwra® 
and set them in the most classic setting — 
the result is our most stunning, fiery, 
faceted design yet! In purely scientific 
measurement terms, the refractory index 
of the DiamondAwra is very high, and 
the color dispersion is actually superior 
to mined diamonds. 

Perfection from the laboratory. 
We named our brilliant cut stones 
DiamondAwra, because, "they dazzle just 
like natural diamonds but without the 
outrageous cost." We will not bore you 
with the incredible details of the scientific 



Compare For Yourself at 2 V2 carats 




Mined Flawless 


DiamondAura 




Diamond 


Compares to: 


Hardness 


Cuts Glass 


Cuts Glass 


Cut (58 facets) 


Brilliant 


Brilliant 


Color 


"D" Colorless 


"D" Colorless 


Clarity 


"IF" 


Clear 


Dispersion/Fire 


0.044 




2 V2 c.t.w. ring 


$60,000+ 





Place one of your own rings on top of one of the Your 
circle diagrams. Your ring size is the circle that 
matches the inside diameter of your ring. If your 
ring falls between sizes, order the next larger size. 





process, but will only say that it involves 
the use of rare minerals heated to an 
incredibly high temperature of nearly 
5000°F. This can only be accomplished 
inside some very modern and expensive 
laboratory equipment. After several 
additional steps, scientists finally created 
a clear marvel that looks even better than 
the vast majority of mined diamonds. 
According to the book Jewelry and Gems- 
the Buying Guide, the technique used in 
DiamondAwra offers, "The best diamond 
simulation to date, and even some 
jewelers have mistaken these 
stones for mined diamonds. " 

The 4 C's. Our DiamondAwra 
3-Stone Classique Ring retains 
every jeweler's specification: 
color, clarity, cut, and carat 
weight. The transparent color 
and clarity of DiamondAwra 
emulate the most perfect dia- 
monds — D Flawless, and both 
are so hard they will cut glass. 



The brilliant cut maximizes the fire and 
radiance of the stone so that the light dis- 
perses into an exquisite rainbow of colors. 

Rock solid guarantee. This .925 
sterling silver ring is prong-set with a 
IV2 carat DiamondAwra round brilliant 
in the center, showcased between two 
DiamondAwra round brilliants of V2 
carats each. Adding to your 4 C's, we 
will include the DiamondAwra stud 
earrings for FREE! Try the DiamondAwra 
3-Stone Classique Ring for 30 days. If 
for any reason you are not satisfied with 
your purchase, simply return it to us for 
a full refund of the purchase price and 
keep the stud earrings as our gift. 

Not Available in Stores 

DiamondAura® 3-Stone 
Classique Ring 

(2V2 c.t.w) • $145 + s&h 

FREE stud earrings with purchase of 

Classique Ring — a $59.95 value! 

Available in ring sizes 5-10 

Call to order toll-free, 24 hours a day, 7 days a week. 

1-888-201-7095 



Promotional Code DAR681-02 
Please mention this code when you call. 



Stauer 

Hiifin'AQK okAkt & Science 



14101 Southcross Drive W., 
Dept. DAR681-02, 
Burnsville, Minnesota 55337 

www.stauer.com 



Hoyte M. Robinson, Dept. of Tennessee. Dept. 
Cmdr. 2001-2002, Nat'l & Homeland Sec. Cncl. 
Vice Chmn. 1995-2000, Nat'l Exec. Cmte. Alt. 
Memb. 2006-2008, Nat'l Foreign Relations 
Cncl. Vice Chmn. 2000-2001 and 2002-2009, 
and Nat'l Legis. Cncl. Memb. 1999-2000 and 
2002-2009. 

William L. Shipley, Dept. of South Carolina. 

Nat'l Inter-American Cmte. Memb. 1958-1959, 
Nat'l Law & Order Cmte. Memb. 1963-1964, 
Nat'l Mbrshp. & Post Activ. Cmte. Memb. 
1965-1967, Nat'l Constitution & By-Laws Cmte. 
Memb. 1989-2002, Nat'l Internal Affairs Cmsn. 
Memb. 2002-2005, and Nat'l Legis. Cncl. Memb. 
2005-2007. 

John W. Sloan, Dept. of Maryland. Dept. Cmdr. 

1957-1958, Nat'l Law & Order Cmte. Memb. 

1956-1957, Nat'l Law & Order Exec. Section 

Memb. 1961-1964, Nat'l & Homeland Sec. Cncl. 

Vice Chmn. 1965-1966, Nat'l 50th Anniversary 

Cmte. Memb. 1967-1969, Nat'l Spirit of '76 Cmte. 

Consultant 1973-1976 and Nat'l Constitution & 

By-Laws Cmte. Memb. 1966-1990. 
Joseph W. Young, Dept. of Tennessee. Nat'l 

Americanism Cncl. Vice Chmn. 1990-2000, Dept. 

Cmdr. 1995-1996, Nat'l Exec. Cmte. Alt. Memb. 

2000-2002, Nat'l Cemetery Cmte. Memb. 

2000-2004, Nat'l Legis. Cncl. Memb. 2001-2009, 

Nat'l Exec. Cmte. Memb. 2004-2006, Nat'l 

American Legion Magazine Cmsn. Liaison Cmte. 

Memb. 2004-2006 and Nat'l American Legion 

Insurance Cmte. Memb. 2006-2007. 



GET UPDATED! 

with 
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Online 
Update 



Go to www.legion.org 

and click on "Get 
Updated/' to begin 
receiving the Online 
Update. 
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FREE* 

Business Cards 
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Veterans 
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Personalized 
for You 

For Networking or Employment 
To Show Pride in Your Service 
For Use as Business or Personal Cards 

Get Your 
Free Cards at 

www.military.com/businesscards 



^Printing is free. Pay only for shipping 
and processing. See our Free Offer 
Details for more information. 



LEGION SHOPPER 



HEARING AIDS 
p to 60% SAVINGS 





30-DAY 
TRIAL 

TRY 
BEFORE 
YOU BUY 

GUARANTEED LOWEST PRICES! 

•ALL MAKES & MODELS -TERMS ARRANGED 
•30 YRS. EXPERIENCE -ALL MAKE REPAIRS 
•CUSTOM INSTRUMENT SPECIALISTS • 
FOR FREE INFORMATION CALL: 

1-800-323-4212 

We're the oldest, biggest and best 

LLOYDS, DEPT. AL P.O. BOX 7355, ROCKFORD, IL61126 
Visit our Website at www.lloydhearingaid.com 
NOT AVAILABLE INWA. 



U.S. MILITARY MEDALS & RIBBONS 



fFREE COLOR CATALOG! 
FREE SHIPPING! 
TOLL FREE TEL: 800-864-5062 
VETS SUPPLY LINE 
10550 CO RD 81, #218 
MAPLE GROVE, MN 55369 
| WEB SITE: www.MilitaryVetsPX.com 



CUSTOM BALL CAPS-NAVY SHIP CAPS 



Vietnam... Then & Now 

Only $2795 Incl. air, taxes, tours, meals, visa fee 
March 8-17, 2010 

WWII Battlefield Tours 

Battle of the Bulge, Normandy Beaches, Remagen Bridge, 
Nuremberg, Hitler's Eagle's Nest, Dachau Memorial 

888414-4177 • www.rupipertravel.com 



• HAT PINS • MEDALS * 



by Hoover's Mfg., Co. 

P.O. Box 547AL, Peru, IL 61354 
Fax: 1-815-223-1499 
Email: dave@hmchonors.com 
Website: www.hmchonors.com 



LEADING IN SERVICE AND PRICE SINCE 1999 



Propecia, Valtrex, Xe 



IVITRA 




AIRB0RNE-LEATHERS.COM 

WWIIAIRFORCE 

A^2 Goatskin 
Leather Jacket 

J*200 




Call 
24HRS 



Sizes: S-M-L-XL-XXL * Tails {+$10): LT-XLT-XXLT 
S&HS11 ($2 for hats) 



OXYGEN USERS 

Oxlife's NEW battery-powered 
continuous flow Oxygen Concentrator. 
U.S.A.-made. 

Lightweight — carry over shoulder. 
Restore Your Independence! Travel worldwide. 

1-800-780-2616 • www.oxlifeinc.com 



Hearing Aids! Free Catalog! 




P O Box A-3976 Chicago, II. 60690 

NOT AVAILABLE IN WA. 



Notice of Mint Release 
2010 american silver eagle 




First Strike Brilliant Uncirculated 
Eagles At A Wholesale Price 

Accepting confirmed orders for the First Strike 
quality 2010 American Silver Eagle coin, 1 oz. 
pure. Due to silver market volatility, you must 
phone your ENI coin trader to lock in your ac- 
tual price or order on the web at uscoins.com. 
Do not send funds without first calling as price 
is subject to change without notice. Recom- 
mended purchase, 1 mint roll of 20 coins. 

USCOINS.COM 

a subsidiary of Eastern Numismatics 
Coin & Bullion Dealers Since 1974 

1-800-835-0008 

642 Franklin Ave, Garden City, New York 11530 



Moving? 

Legionnaires can save money & 

make relocating easy! 

• Receive special discounts on your next 



1.800.871.8864 



northAmerican 

1.800.524.5533 



Buying or Selling your home? 

• Earn thousands in cash back by using 
our preferred realtors. 

• VA, FHA & Conventional financing avail- 
able. (Collect $300 closing cost reward) 

• Plus, earn more savings and rewards! 

Call 1.800.593.2526 for details or visit 
http://legion.myhomebenefits.com 

Allied Van Lines, Inc. U.S. DOT No. 076235 
North American Van Lines, Inc. U.S. DOT No. 070851 



STRONGER ' 
THAN 



Pharmaceutical Grade Without Prescription! 
(12 pills) - 100mg $49.95 
(24 pills) - 100mg $89.95 
(36 pills) - 100mg $129.95 
* Free Shipping * Discreet Packaging 
* Money Back Guarantee 
Credit Cards & Check By Phone. 



TOLL FREE 
Order Line 



1-866-611-6891 



Or Send Check or M.O. To: 
P.E. Labs, 6409 S. Western Ave. 
Oklahoma City, OK 73139-1703 

Viagra® is a registered trademark of Pfizer Inc 



order online www.Dillmedica.com 



Rings to Honor 
Your Service 




Call today for a FREE color 
catalog of over 150 eye-catching 
Classic Military Rings, plus a 
Special Report you should read 
before buying any service ring: 
1-573-221-7786 (24 hr. recorded 
message). Or write: Classic Rings, 
1209 Broadway, Dept. A- 1209 
Hannibal MO 63401 . 1 Code a-1 209 | 



www.ClassicRings.com 
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PARTING SHOTS 



Christmas is a holiday during which neither 
the past nor the future is of as much interest 
as the present 

AS A LITTLE GIRL climbed onto Santa's 
lap, he asked the usual question: "And 
what would you like for Christmas? " 

The child stared at him open-mouthed, 
then gasped, "Didn't you get my e-mail?" 

IF YOU WANT to hear people say "Mer- 
ry Christmas," why not visit a church 
instead of a store? 

AFTER FINISHING his examination, 
the doctor looked at his patient and said, 
"I can't find the exact cause of your 
trouble, Mr. Smith, but it's probably due to 
drinking too much." 

The patient looked at the doctor and replied, 
"Gee, I'm sorry to hear that, Doc. I'll come back 
when you're sober." 

IN THE DAYS of the Berlin Wall, there was a little 
old man who crossed the checkpoint every week, 
pushing his bicycle and carrying a heavy sack. 
The border guard, suspecting him of smuggling, 
always searched the sack thoroughly but never 
found anything worthwhile. 

One day, after the wall came down, the guard 
ran into the little old man. 

"Look, I just know you were smuggling some- 
thing all those years, but I could never prove it," 
the guard said. "Tell me what it was." 

The little old man chuckled. "Bicycles." 





"Gentlemen, I've just seen the quarterly reports, 
and believe me, I am not wagging my tail." 




Til see your Social Security supplement and raise you 
a Medicare card and a Canadian pharmacy ID." 



"And now you can follow my round-the-world flight on Twitter." 

FATHER CALLING to his daughter as her date 
took a seat on the couch: "Oh, dreamboat! 
Your barnacle is here!" 

DURING A LONG LECTURE, a speaker suffered 
many interruptions from a man in the balcony 
who kept yelling, "Louder! Louder!" 

After the fifth interruption, a gentleman in the 
first row stood up, looked back and asked, "Can't 
you hear?" 

"No, actually, I can't hear," came the answer 
from the balcony. 
"Well, then, be thankful and shut up!" 

"PRESIDENT OBAMA has an idea to make our 
country smarter. He wants to shorten summer 
vacation and extend the school year. I don't want 
to be cynical, but clearly this is a back-door deal 
for the powerful Tater Tot lobby." - Jimmy Kimmel 
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Asbestos 
ancer Hits 
Former 
Sailors 



Many sailors who served their country proudly aboard 
ships in the World War II, Korean, and Vietnam War eras, 
are now being diagnosed with asbestos-related cancers. 



For Compensation Information: 
FREE PACKET for mesothelioma 
or lung cancer, diagnosis/death, 
please contact: 

The David Law Firm 




"Defeating Today's Goliaths" 



Toll Free 1-800-998-9729 

Email: info@thedavidlawfirm.com 
www.asbestos-attorney.com/n4658 

The David Law Firm, P.C. 

Jonathan David* 
10655 Six Pines Drive, #260 
The Woodlands, TX 77380 
(Greater Houston Area) 

Handling cases nationwide with 
local co-counsel in state of filing. 

* Licensed by the Supreme Court of Texas. 



For Medical Information: 
FREE PACKET for mesothelioma 
patients, please contact: 



Mesothelioma Web 

Hope * Support * Help 



Toll Free 1-877-367-6376 

Email: info@mesotheliomaweb.org 
www.mesotheliomaweb.org/n4658 



The most comprehensive 
resource for Mesothelioma 
patients and their families. 



The David Law Firm is a Proud Sponsor of 
The American Legion "Freedom Car" 
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FULL S-T-R-E-T-C-H WAIST! 



Good Looking, Rugged 
Denims, all Warm Flannel 
Lined. If you want to cut back 
on heating bills & keep warm, 
you need these pants! 

• 100% pre-washed cotton denim. 

• Brushed flannel inside is 
warm cotton/polyester! 

• 5 Pockets! 2 flannel-lined front 
2 back, 1 inside coin pocket! 

• Jean styling with brass 
rivets at stress points. 

• Full s-t-r-e-t-c-h waist 
with standard jeans 
closure & zipper fly! 

• Belt loops, including 
center back. 

The Warmest 
Comfiest 
Pants a guy 
could buy! 




Haband #1 Bargain Place, Jessup, PA 18434-1834 

Send slacks. I enclose $ purchase price plus $5.99 | 

toward . Postage. 0n _ Line Q u j c k Order: imported | 



WHAT 
WAIST? 



INSEAM? MANY? 
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EH MEDIUM BLUE 
DI INDIGO 
EH BLACK DENIM 
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BLUE CARGO | 
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DISCOVER 
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Duke Habernickel 
#1 Bargain Place 
Jessup, PA 18434 



Sfafz Online: 
Haband.com 



Phone/Email . 
Mr. Mrs. Ms. _ 

I Address 

Apt. # 

State 



Zip. 



When you pay by check, you ai 



